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1. An Effectual Study of FOMO Among Gen-X, Millenials and Gen-Z (Dimple Sukhija,
Anuradha Pathak, Pooja Srivastava, Rakshita Puranik)
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2. Empowering Women in Business Transforming Challenges and Opportunity (Dr.
Vinayak Khare, Dr. Vishal Geete, Mr.Aastik Dave)
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Empowering Women in Business: Tramsforming Challenges
into Opportunities

Vinayak Khare, Vishal Geete® and Astik pave

deddore Instinete of Management and Researeh Irdore

Abstreact: Ty

comeptasl paper indesisy el eriphiitel the wores

W e emerging humas ressin e in the 31° CEntary fo
Bl peinrtve Wier, i 11T contary o

fined 1 homes enly
»

o e
. 1ol prpulen povcasng fv
thrn g catenrne Developirg and
developed mitson bane realised Pt vchpnng winer rteprersuntp w
ndipaeriliie t g gy Svenomwaly domizuni cation in o
Wtk Therefore, arcasuq of platforms and retar
AR proenrn s glabally

<

~er Mgh sk
b Lor ereeprencurial Cultire

Reamoeds: Psirrpecticn, Ohallengen and Dnpornineses
L Istimtucting
Enscreptencantiip has been globally felt ay a developmemal & progressive
busimess world (Sooey, 1958) Therefore eotieprencumbia is ¢

for ot valy plodalizstas but at e s
Poertial perfocmes (Mara, 2062

shiferedd oot
e Lme J0r ereting dvense oppommanines e furzre
L Ta cxplot the bamun Riduics to thew oo

&in
Tergpes Bicod by maumershfe basesh organizar

{Brash, 1992

Entreproncceshis is 2ot just confinn] 19 any onc gender now rethe die 1 mwtrfaconed
visal of theis v
wide with miest (Marfow, 20021 Mdzcanon
sonfidinve & encourszement s s gl

of woman have no doubs given dwm immensg

dicover pow busness avenues. However the pround realities do diffes 1o s great

AL 3%
fat a8 gocpraphicat underlies 228 co d

gender physically ard eroUomally, terelore
PIOWNCE open B¢ dem to develop iato business Pofssmals 1 an ares bl gu

pionad and noeds attenti (Wernckers, 1997
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(3 scanned with OKEN Scanner



ANV Indore Institute of
_Lﬂ,,ﬂm,___m Management & Research

Management & Research Aflitlated to - DAVV(Indore) & Approved by - AICTE(New Defhi)

o

Empiricel Eeonomics Leners, 23 (Speclal Iawe 2)r (June 2024 172

Overvomerg the challenges of basiaess world are no doudt mone teescherons for womes
than ten male cownterpants, therefore they wederpo various irpedments 1o achieve their
baviness saccess {Aea and Teuman, 1993) Torfumately doe 1o wehsological advancerncet
& means of comemtication the world has turmed o a global comenmuiy which kas
ereatad nem channels & epened up avenses for wome 1o explore not only thew potential
aptitedes rather seanch far better business wpportuaities {Caner, 2001)

2 Methodatogy

This is o concept paper and 1he ressarchar hys adapted the method of reviewing dafferers

reveareh sttiches, vescarch journate, end case vudics, fo collect data sheat enepeencurship

ad woman eatrepeencunslep which s consequently incorporated as a comepl paper
) drahad by the reseascher.

X Entreprencurship for Women

Question arises here tut what entreprencusship mesnd for 3 woman? How 1 womas
Sseavenes the wlea of entreprencunihip® Fatreproncurship is an idea or vivon which 2
-.. x Wwomea hokls 1 eapiore amd optimirs which cotdd help it creale nes joba & svonsmes
; sEpwerment ameag ber fllow banps Womsa enlieprencurs may by dofingd as 2
WO OF 3 00 of Bomen who iRt orpanizd 3nd ruz 3 basingss concem Across the
£, gensrations of woman fra very different backgrouzds show very encouzgng siga
of entrepronee spint 1ia 1o be boped that govemmicnts & ali fevels will work w provile
an emsironmect inwhich this spint may fourish (Delmar, $600)

Oher 200 milhion women sre employed acrass 3l] industry seetors, with fall of thi
rmber & in doveloping couninies {Gom report, 2037), Entrepreccuniiip by definiticn
; ioplics belng ba cootrod of ene™s own life and saivities (Yoseph aad Posig, 20023, This
L womon epowermint by exactly the 1eal Barmier which secicty docs ot ackronledie and
: Ennmﬁn majocizy of worun potential remainé unmpped, which cam be a powerful

© FESOUTSE N eoesomic growal of every economy (Helms, 19971

?-E«Eﬁaiﬁﬁuﬁ 15008 2 new concepd bet comainty keops wonun besitant 1o
‘b among st Ups dos 1o socictal and commusity tresds and presiacs, Many other
fawon do Jafluence to keop woman away o b potential ealeprencun evpnially
pieaS _. nﬁat?.ﬂnﬁ-na?

© Doveloped .Ex,:« have provided pender equality platforms 1o heep the workfore

_.353...4 10 be entroprencurs (Hisrick, 1999). Hemover, women <ill face finamgial
13y _ﬂﬂ.ﬂ.a. business Inwuranie & hunian resource clullenges plus resistance from theis
Fo 3»«?85:-35 . be suscessfol woman entreprencurs, Motivational Excters foe woinan
entreprencurs Contempotary trends i business. world have incecased 1he fentilicy raze foe
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Want to contrbuts sorecthing positive fo the Cotamuaily
iring ou thein Sreativity gl toen it into an et jon
Matenalire their ideas

Ecomomis independence

Establishang thewr own creative lea

Estatlishing their own wepm y

Achieverant of eveelience

Duildng seld confidenze

Develipiag il 1aiing abiliry

Motivation

Equat statas in socicty

Gresse frevdom & ot lity

R e s e s oeos e

L Women eaterprives In developing caurtries

More female entreprencutship exivts in darcloping countries where et wnaliy higher
binth rates preval. The law 2nd cusoms of marrisge have Bigher rate of inflasnce whether
& woman chooses 10 be an atrpteniur (Mamokonva, 2008) The armirdes ared complon mem
Praciies ia low income counzries BecTatly speaking are ks bhely to peosite <t e ‘.
bezlth carc and traiming CPPOTILEUIES L0 women s emplosees

: ‘.ﬂ...vq Bme bime, emplners o legs likely w panvide a coméorabie worhslace snd 3 et
- of adigwne work Adiguale work praciices tut alioa 3 woman (o bod perform

aasishatonly o the job and cor SPEIOPOATely fof ber claldion (Mhamrmsd, 2608) A, s

qanw-fun.rfu in bow eme coumtricy have SR motnivis o ereaie thvir owa ok

.mn&.ﬁnmwt Bt are compatible with their &_3.85@ and Bosebold resunatshipes s

ASla0a ) the femc T (G report, 2004),
e 2l E.Eaﬂwwg&gg I typically bower degrec of imvolvement in <l care

by fathers in pooser cowrnies. Comoquently women look f hose based busiitevy
PpoTunitizs prefesably (Tnish, Caster sad Gatewood, 2006), Teepes latad to womany
abiliry & willisgness 1o creste W DUiBTEcs, CONCEIR Cxists 3hou the stk pows

-.83« femaléowmed busincsses. Womaa enterpeiacs in ovebpad counings [he fonth

: \mﬁr.__.. b particalarly importsat in bigh income oountrics whre wormsn He ansreanagly

wtsting into techiology based business vertures. Ag campared 10 makes fermoket-auwned

S ems gsuwsiauﬁa?&&qu Womes wnd 1o be amallze & grow dues stowls than
7 tose Beadad by men

 Genenally, smsiler in size & slower prowlh sates ace porgcived as Protlenss |S8ans and
- Venlatarsean, 2000), Indeed women fice il disnemional etallonges g eafermal
S TRmandiag & eredibility as business onnees & mamgers. Aditiona! hastien i e

II.‘«H‘
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sochaliration networks & practices, family roles and pourible lick of busricss COrtacts
Drsadvanzages experierced by women 1 al these areas sre wilely bebeved 1o resull 14

igher fathure ratey & fower growth rates for wommn ownad businewces (Bowen, and
Hisnich, 1956)

L2 Preference employment & besines sectors by wemen entreprencurs snd thelr
wantributian ba economic growih

Worun by mature prefensbly choowe 10 work in service sector ik education, wgisl
services and boaschald werices such as domastic work. Bug s the same time the start up
olivations vary from sty 8o imdustry (Hirley, 15893 For 3 womun centrepeeneurship
Boway oot of coomeane duparity and woward empowermint Her enttepiehcursha

% ) sentrbutsd pasitively m vanous dimensisns and P i economie developinent aod jod
creathon |Gundry 2ad Wilsch, 2001)

Positive peojection of entreproncurial activity in a country should be an intezral element of
BT govemment agency inorder to boost cconomic prospenty which is subsequently 3
B3y vt of poveny & coonomuc oisis. Adell Mumen teprosenting s large group of the
eversl] PMpslaion in cach counry 15 3 wadily avaibbls pool uf poteenal crtnpriseen
U DS G findnte eceremic proath Kctivity w impiove their aver

MR
: o Ui wounsies o iffer in stapex of developmert, emuygtaphic panerns & different Tahor
5o sonditions {Sieverson, 1985)

- Women entreprencuntip i expanding 2round the world. Studics have shown 113t women
Ef_x.nu-ﬁ- compriss between one-quartir aad veg « thind of businesses 10 O
Ly formal ceonoy & are Bely 10 play and von reater tolé in informal scstors (Gem
repost, 2007}, In Tadiz’s cconomy women ersroprenans so growing more substanzut aad
it conmibaions shoulds't be usdervalusd. They play s oncial role m the Tndian
ecomvmy and harve § siguificant: effect on it by gencrating omployment, sceckratag
 developman 3nd fostering prospérity. As fr recent figires, woren compeise 14 percent

- of the ton) emreprenvars i India

3.3 Women enlreprencur inn 215k century an emerging workforce

*Business workd of 21 %centary i certainly wery dilfforent from the past deeades dug 1o the
A T mB-.P.u of the farces of tecknobopy, mformaton, comeetition and market trands Brainess
e SE% hit ¢ go throogh a vely comical nme in thawr Susmess Tor the parsat uf proft
i Humat resouce o decosung more and more sigisficant refe plasers o thes

order 1o achicve besiness guals (Buley, 1989). Eatreprencundup w delintaly o wle
. _.n_.l.n..h....an evonnmic disparity asd nsing impact of wehrolegical sod nformutional
foreés To overcome this impedinnnt womn enticprencant Bane e power of dnertay
g forces owards developmint and peogression by putting in it own potentials asd
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sills 1o impeove ccomomic conditions pf Y cowntry (Powell and Fddtecton )
Keepiag in view the 24° ContEY wamen erireprencurship, o is an ererping
which hae aff he capabilition for Improvement and pohaegement provnled
supported and  (igilitated thiough  customieed Policy frameworks by s errmernt
instirutions (Bowen and Hisesch, 19is)

Women eutreprencur of 214 centary o potentially mesivased for oh wEe i onker g0
IEsprone the iving conditions of bier Gamily, provide a sharing hand to her ko, md m
IO generation, provide quslity education 2 her childien. convivte posting
creating job opportinitics, SIMPOWETIng other weengn and brirging out the Oty
wonemic dupanty and umemployment (Surcher, 1996). Some of the
factoses that ¢an huen the curting challenges into pesentisf OPPOrunics for Ui womgen
eatreprensurial strectuce in the present age are Discussion Crange theoug oducatmn &
Seaitting Generally speaking wumen entrepecncure globally reguene Pre-cepeencurial
trdining 3o plaa an vrpanized Business vientues suceesafilly O the caber band nond
futire impodimorss in women SMrEptCUntup gl studzats g uner graduale and post
Endute lovel migs B provstad wish Aol and povitive entreprencur
Univeniity facalty membeers Fave 1o devie creative ang At

modaley Srprsiag of fcused coment 1o Momee crirepee i cu'nun ral agt
dmong stadents Capital and fung rasing platiorms. Acadernic stadica argec ey

v e atinn

LT FEY)

} ?o_.E».F WOmCR pro oenber motivated o 90es 3 bukneas becaus: of the ngzld for
i ..95_9_“92-,&3“:.:3: fulfiiment, which Hhey do not find ia the workpizce The

of the

A Mtigr

POPST petsents aspocts of wornen's ehtsprencenkn, which I comalered (e

4. Discussian
A1 Changye throvgh educarion & trafaine
. & .

Genenally spoaiing women enimprescin plobally recuie pre-ceireprencumial snma 5
Plan aa organized busingsy MU Buseossfutly, On e other and 1 avold future

Jevel must be provided with meaningful and positne LRUrGrEnUAND  cicativn
University faculty members have to devie ematve and inmovative entroprencusial
modiles conpeising of focused eortent oy promess CErRprEnaUship cubiure 24 mimd
851002 studente. The role of wenen 13 st signifivant os worlers asd job croaioes

4.2, Capital and! fund ralsing platforms

The =05t cormmon and hesitans aspeet ._z.c_.m WO eepIeneuns i3 capina] senetilion
for their busisess versures Unforunately, all over 1he world policics are ery
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I ercounaging (BT WOMEH crireprenecTs e garding capinal generation Women crareprerart
have W g0 throogh comple and time consuming procedures for capital gencration duc fo
cuiber of tesons, consegeently tuming their motivational spirit off 2 bushiess sbrfups
Palichen peed 1o b eeviened and weframsd conudering the challenges of women
entrvprencurt to improve wxl apeed up the finance pemration processes. More wmennss
ed platfoems nond 10 be ipedeed by NGOy, banky, finangal inst 16 enCOurage
WIS CRITERY ey L {An 44 husinca starfups 1 the goomonms 4 Country
Opening of it women tunk fn Palista by the governaent of Pakisan i one srh sep

towsrdy develepiog & enoouraping woren entreprencuestop in Pakistn (Crehecr, 7001

Contempotaty Woehl roquirss suecestli] profesuonal relitionship metworke All over the

i wortd it i an acvepsed f3cn that not jua in busacss but at the sarme tme 3t Jobs people
b need fmong penenal aetworks for their suodess (Aldrich, 1989). As far 3¢ budinesd
: i ectumkiag b concernad 1% tht mait challenging aspect for cntiepreostifs and eapecially
,.ycﬂ&_ eesreperears. Women have the tendeny fo dovelop theie emcrporees by relying
£ their awm rescatves and mave oa in their buoness in (Roir owa wajs With the period
of time worren entrepreneats kave realzed the impoctarss of sicaal petwacking for thele
& Tuedeess prosotion. Unforuaazely, when 3 waman entreprensut gy 0 Jpaid an uxh
. socisd remwerky she i unshle to losre any sech facilinting avenuss for her brvingse
; OO
L She frvis Beesell foscly and helpless sometimes and Inses hope in fisture hasiress
prospests (MeMamay, Bresh and Edefnan, 20081, Realuing fhe peod for sesh socal
seraorka s vitl o tusnest development pacnally for women catraprNl 2
gﬁ.ﬂg_ﬂ adite need for such hueinass develtpeient netwon L. Roscarch m iphaed
~sermocks of divirsifiod nawre Resping in view e vematile needs of women
Er entirprencurs Like wonxn iolved in apparel business ventures can form their own
THEA Rg EE .,...9,._“..,4«..«“ apparct styles, which fne e be acocaitbie by all relatnd
C weme sntigpreasuns and provide them appropiate uppord 1civices for o besiness
Simlialy, woaxa involvad in haadicnafie, upholery, hosiery, o any ottt busingss
“ventures ean ereass their oun business networks paticdarly working for ther passcular
‘.. - peodacts or sarvices. Role Mudeling Opportunitics Exicmabve role modebng opponaninis
Lob o atd o be invoduced to encoursge and gude women entrepreecun  Wonwn
| eniteprenei’y WECets uetiet €31 be wsed 33 3 usefl and motivatioal resowrce for s
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Modem techmalogical age has many ich viefil tools 1o romote such rofe medeling
progrants like video conferene Iy videos of swrcecsfal ertreprencsr by having one i
sestns with sucesss iyl women entrepreeeurs amd crdrepreneuriip 38 3 vibrant method 1o
AR ccnnamic digants (Hawen, 19%4

—..1____&.452._:;?—_.  now considered as e hack bune of econontic devslopment which s
mzjor challerge plobally fely by ever e doveloped nations teday  Sagh maln-
demessional plasfoems can serve ag fusctional plattorms and reiurce penaratind aie
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Abstraer = : -
Industrial visits are an infegrol part of engincening lusation and now a days, it has become popular in
. Commerce and Management education also. Industrial visits are organized by educational mstiiutions s part
of their curriculum. These visits provide an opportanity ta the students to understand various manufacturing
processes, technologics, research fagilities and ndusinal practices. These not only add (o educational valus
but also enhance undenstanding and retention of knowledge through real life experience At the same time, it
also provides significant clanty about carver choices. Regular industrial visits incorponate a presentation
about the company, a walk through the manufacturing process and an interaction with HR personal. This
Paper attempts to enhanice the effectiveness of industial visits 1o leam more on entreprencur leaming for
management stucents. Interaction with fousderCEO can make=n significamt impact on the futare
entreprensars as fourders inspires through their experiences. Students can learn abeut future chalienges,
masket dynamics, coping with stress, failures and many more parameters which 3 normal industrial vasit
fails to provide. Present study attempts lo. zssess the impact of interaction with the Ffounder on
entreprencarial leamning of the students. Students were divided nto two groups ore with founders'
interaction and other had just visit. Responses on a detailed questionsaire comprsing 14 vanables were
. assessed through rigorous statistical hypotheses testing. 1t is found that inlesactive visit has much mere
leamning included regarding building strong team, analysis of footprints and awarencss of challenges in
srting up new start-up, It is also found that though visits withgut interaction if not better than interactive
.emu.m. #re ot [ess beneficial for Tess of the 11 variubles, The main finding suggests that visits that inctude
iateraction with founder/CEQ are more impactful for entreprencurial leaming.

| INTERNATIONAL ._OCWZD_. OF RESEARCH AND
ANALYTICAL REVIEWS (IJRAR) | HRAR.ORG
An International Open Access, Peer-reviewed, Refereed Journal

IndexTerms = Indusirial visits, founder's interaction, statlstical hypothesis .
L. INTRODUCTION
India’s ever-growing population put lot ..: pressure on generating emplovment opportunities Governmen is
unfbiggingly promoting cntreprencurship to address the issue, But high failure rate 1n Indi s a
concerm :vn.sn out ,__.._w every 10 staftups, 9 collupse. One of the key reasons is deanth of professional
entreprencurial and _:%:Q....x pectation. This €an be gaincd when students got OPPOTILUNILY 10 Cenngdt with
the industry and since thien industry visits have become more popular in Indian 1L ....m_al o) Sastem
\N

grave

...‘..ﬂ.__ TR ,.Muae expericatial leaming. It has become an integral part of professic _ﬂdrm
Zoh: students. The students get an enhanced outlook on the prac

{ leaming cannot be delivered in the classroom, industry visits L) “_H,,.,..,_r.

(% . enhang utlo | e

LA SIISe operations, It may also assist in identifying an interest a. y wd the
] 4 9] .....r-

e plseing by successful entreprensurs al its startun location. NawieA\ | f%.‘ i

phgl el The vital aspect to enhance professional entreprencurial
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ABSTRACT

ThH revien alem to prosile & therough evaminatlon of Shmple Random Sampling (SRS) fechaigues, a fusdument ;|
mathod in the Geld of research and statistical analysis. Simple Random Sampling It & widely uved approsch v
silecting a represetathve sabael of chements from a larger papulatian, envieelng that each member hay an equel

e chance of being inglodal, The Poper begiag by delving inta the foundational principles of Simple Random Sa mplinz
clucidating its conceptust framenork and hizhlizhting ity sigeificance ta obtaislng unbissed and genvralizabie
Tesalie Various sampling mathody, yueh as lottery yampling aud rapdom anmber gencration, sre crpbored in detrit,
to shumcnse the venatility amd applicability of YK across diverse rescarch doaninn The review 1l addreve s
cominea challoages aad lmitations avsociated with Simpte Random Sampliag, suih as pofential sampling errers ard
Prastical comteaints. Strategies for miltigating these challenges are discussed, offering annights iato huw pesearche +
€38 en%ance the reliabiliny and validity of ther studies when creploving SRS, Furthermare, the peper lavesiigat
revest advancements and feaovstives In Spls Kandom Sampliog fechnbjues, comvidering the integration i
technology and statintical lools to wreamliae the sampling process, Emergiog tremds. such as the vse of machir e
Iearniag alzorithms for aptimized ample selection, are discassed to provkle a forward-Inshlng prnpestive on fle
evelutian of SHS methododogien. In conclusion, this comprehensive review censelidates the evivting knowledge ¢n
Slmpkt Random Samphing. offering rovearchers, practiioners, and acsdemiclans a valuable revource fir
usderstapding, fmplenwatiog, sed refislng their vamplisg wirateghen By eriticatly evaméai ng the strengths,
limitathons, and advancemcats in SRS, il revies contributes to tbr ongeing dialogoe surroundisg offecti ¢
samplisg methodologics in revearch and statistical analysis,

Reywerds: Simple Randam Sampling, Samplieg Technbques, Rasdos Namber Geaerstion, Sapplisz Frron.
INTRODUCTION

; Ia the realm of reveanch and stativiical Aealysis, G methodologe crployed for savplieg pays a prvoual mle i dhagag

.. validity and reliability of study ouomes. Ameng the myrisd sarpliog tocheiquen, Simple Random Sampiing 1S5RS ) stan s

] : i : i i slating vs Eornlamesd il

priaciples, spplisations, and wignificance in the Pursal o vabsased and gemerabaable research firdiogs, Simle Kandopy

k Samplng bnvolves the random sclestion of exments from 2 Lisper Populition, emering tha each mestyr fus an oqual 224

1% sdepeadont chaove of bemg soxlused in the S, A we eimbick on 2 jourrey Doy the cunceptia! famemork of SK

I 4 ?aﬁﬂ?ﬂ&n!ﬁﬁvﬂiauxr&ﬁ&ﬂgi&?ﬁg. hebling kight on B mathodiloges emploved, s s
kaery sazpling 4nd nadom cumber geacramn,

The prorary obyectae of this aplontog 8 1o lay e grossdawk for 2 comprebonine teviow of Simple Rando o
Saaplog txhnagan. By usberstanding the cure tencts of SIS, researchers can make mfirmed deviumes abenl when a
Buw 1 apply this method. -ﬁrdgann:iui_"vxi&.ﬁx%s?}va_

. . , RSSO Bodiatid mith oh
tibague, Sampling erroer, practical constraints, and the PRt of external S0loy are ame

TE D0 COnuS Tt thal w i
be mvamiead Lo peoiade 3 Paleced PNERRCLVE on the sty of Simpie Randoon Serrpling

While shnoniodging the aengihs 0 SRS, i1 i3 orucia! bs sddress peteetial challoages aod |

Moreever, as technelopy coesinues to reshape the Landstape of reseanch Mishoskalogie, Wiy ifiedection will tosh (=D
fevent advanceacs in Sinple Random Sampling. From the mtegruton of michise learning alpotithon to Ihe yae o
sophisicated statistical wols, researchery are ewploriag innovative ways 1o opumire rr.fﬁ:z_ﬁ_ﬁ..ugsn.rin?
g&?ﬂuﬂ.u«?ﬁ ..
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> Critical Review of Employce Attrition on
Organization Culture.

Ifr. Aashil Joshil, Student, MBA, IIMR Indore (M.P)
e, Ajay Patil, Associste Professor, IMR Indore (M P)
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ABSTRACT
mawa:x tumover Is one uf the Largest yel widely over
regularly consider various costs such as supplics and games,
..mn__...ownn twmover is defined 23 the rate 3t which personnel change aflecied for a certain period of ime.
va__Sﬂ retention is 8 part of the process where cmplayees ane encouraged 10 stay with the ceyanization for
the maximum period or until the project is completed.

Employes ﬁnasa pencfits the organization as well as the employee, Today's employees & different. They
arg not _".2“._“ “who don't have good opportunitics. Employess are a0 onganil ation's most valuable assct, They

“are the _.39# who bring value to the organization in both quantity and quality. It i< therefore sssential to
years has become a difficult Lask for employers .:.alv

fooked costs an arganization faces. While companies

few pay sttention to employes mMOVCT Costs:

E alengsterm and prospective workforees over the
: s increased laboat atirition in crganizations. This tesearch paper 1ivs to
tear from .....:.nu..a aspests, 1t has the same effect on employers and empluyees. Then strange altrition peasons
2_& in this regard, The positive side of attritica was alo discussed. The role of teadership style in

find out the canws of wear and

“were menti
contolling stirition was studicd in the article, Additionally, the remedics have besn discussed here,

Keywonds: Emplayee Attrition, Retention, Qryanization Cultwre,

of employecs leaving an weganization, is a eritical coacern for businesses

sasive literature review aims Lo povide an in-depth ua:.é. ,,_. 3_,..3«
exploring the Causes, COASCYUCANE. and steategios .vq I.”//
.,w /z%%m.
=
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betuviod, drving 3 pacadigm shift towards sussinabihity. The poper explored the andbilbcetod mpact w0d mlloence of
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Dr. Shijl Shukla (Corresponding Authar)
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Nayan Bhidodiyn
Assixtant Professor, Indore Institute of Management and Rescarch, Indore, Madhya Pradesh

Hanfsh Kukreja
hE) Assistant Professer, Indore Institute of Management and Research, Indore, Madbya Pradesh.

Abstract;
Mergers and Acquisitions are the most popular mexny of corporate restrscturing Merger 1s sabd to oceur
When two or mose firms combine into one firm. Mergers can e cither through absorption o theough
consolidation, %ﬁEB isdefined as an aet of aequining ¢ffective control over assets or management
of acempuny by another company without azy combination of business or companies. For u firm entering
isto M&A, the various principles of valuation have 10 be taken into consideration, For that the acquining
firms Bas to decide which 1y7< of valustion is needed in order to have finascial and economic gaiz out
of M&A procas. Differential Efficicncy & Finangial Syncrgy und Operating Synergy & Pure
Divenification ate major theories of Mergers and Aequisitiors. An Internztional and Cross-border
FEerRet plays a4 important role in this sr of pobalization. Most of the firms resort o cross dne der
Ergess iz ondet 10 explore new market arcs and o fortify their financial position. But in this globally
compstitive era the firm has to be absolutely vigilant abost the global economic condition and must
| decide ths perfect lime for merger and other forms of comporate restructuring.
E 0 . Keywords: Mergers and Acquisition, Econamic Value Added. Market Value Added, Fioancial Synergy.

Intreduction: .

Meegers and Acquisitions are the most popular means of corporate Testrstunag or business
combinatzons. They have played aa important role in the extermal growth of 3 number of leading
cempaaics all ever be world. Began in 1890 in United Seates, tie concept of ErZer oow has bevome
very popelar in today’s globally competitive business woeld. In the Latter partof the Sevcad World War,
the merger wave takes o Larger foem, where two thinds of the large pablic corporations in the USA have
inerges of amalgamation in their history.
. Mergers

=
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Experiential Learning in the Indian Context:
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) Dr. Vivek Sharma
) (Institute of Mansgement Studics, (IMS) DAVY Indorc)

Alstract:

As the global landseape of education evolves, the need for innevative pedagogics becomes increasingly
apparent, especially in a counuy a5 diverse and dynamic s India This research paper explores the
wraasfomative potentisl of experiential leaming In the Indian context, focusing on its impact on education and
skill development. Grounded in the theoretical frameworks of educational vislonaries fike Joha Dewey, Kurt
¢ Lewin. snd David Kolb, the study employs a mixed methods approach 1o provide a comprehensive
o %ﬂua« experiential kaming.
| Thé.limzure review encompasses 3 glebal perspestive on expeniential kaming, delving into successtul
implemeatations worldwide, From the theoretical foundations 1o practical spplications. the review sets the stage
for an in-depts exploration witkin the Indisn educational landscape. Notably, the rescarch investigates
_ experiential feaming's integration into school curmicula, higher education reforms. and government-led skill
p .J.o_._u»aﬁﬂ initistives.

Unllizieg a smixod-methods design, the research involves qualitative methods such as in<depth interviews, case
stidies, and content amalysis, as well as quantitative methods including sunveys and sutistical analysis,
Purposive sampling emsurcs reprosentation from diverse educational institutions. capluring the vokes of
educators, students, and adminkstrators wha have direct experience with experiential karning.

The quatitative phise revests tich namatives and successful case studies, illustrating the positive impact of
expericrtial leaming on student engagement, criticsl thinking, and skill development, Concurmently, the
quantitative phise cmploys sarveys w gather 3 broader penspective, while statistical analyses establish
correlations between experiential learning and academic performance, as well as the development of specific
skills,
Implications for education Underscore the potential for experiential kaming to bridge the gap betwoen theoes
and practlce, offering 3 dynamic and ¢ngaging learning experience. In the context of skill development, the
; 14 Jeaming 35 a linchpin in government inkiatives like *Skill India," contributing to

s O
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b, Geetanjal Bhambhag)
Assoviste Pofesvor Indire Intituee or Manapement and Research (1IMR)y

Abstrace: |
The pomsose oF the pregeny oheanch Hvestigstion 13 10 determing how smotional intellet affects worker Job pratification, |
It s NCCCRAny o conpare the semponents of emotiona) ntellect and 100 pratification hecause bath .,,2_.;_3... are
multfaceted frameworks, Tiw: CCOMPISCE 120 work; rolessional, and datr was  obtipe using
u»n?r&_w&-.u.ﬁ.. Emotions? hﬂﬂwﬂ s b u_.u:.nn:_‘s“:m Enw.:a.. were developed wsing explaratory factor |
analysis. The ASEOCUTIN Detwiees esotions! intellect Comiponents asd job gralificaton was iny sstigated by applying |
relisbility, facior u.gﬂwiﬂcndwaﬁ Matistical 1oyt According to the Study, emetional ipreloer Positively impacts

Job eratificstion’ & mdicates gr.uwd.\.._d.éaﬁav_ inteliectial coployees are maose indined (0 experience 4 hagh degree

b ervifin

tion.
Keywords: Joh aﬂxmnucna. g Irtellon, Workplace, Employess, Performance

L Introduction gt
The tenn Fmotionss Irzelleet Emotional inicllipence is o relativ
= Howard Gardnzy, Peter Salorey, r ;
> 1970 E.Eﬁ..m..mﬁ_
;. Emotion: Devetoping  Emaig
i al infelligence’ 1

tly new concept. Pavchalogis
HIerRdnch sad wnitingy are eredited with belping 10 sevelop it in the
in 1958 iy Wavne Leon Payner dostaral disserstion, A Study of

5. cmotions) whelligence thesis also offered framework for
d thar iz wac Pesible o develop crnar ol miclligence xpg iy the

n.n_ﬂuu.,?:snaﬂ Emanional Ietelligence: Why f¢ Can Matter More Thin 1) {19980 apa g
Weekend ang Time Magzios (October 2, 1995} bevughy emational inteligence iniy U pablss gye o vers later
Working wih Emotiona| Imtellipence, Goleran's mist recent book, hag ooently sttracied o, wirent of Bugrs
e professionaly, Although the phrase “emotiong) Melligenie™ way pog W, it i clear thar e renearehy
nﬂs&grﬁwgrﬂéaaninﬁii_f topve,

Onc way o Eﬂrﬁ..g"_._.._mr.mﬂ? (ED mast combine 1wo of e threg mental ¢

__...__n.;!a/.m_.._"r.: 3l afleer, o
i

Cotion, The .ao.._-.‘nm_u..? €imation Percepeion, regulition, and TISCINENL 18 relermad 1o 4. CIOtona)
imelligence, White e acadenicx contend ghay emotional intelligence may b taught oy devehupad, uthepy courgd
tht it is 3 jnpye quality. Ta assess emorianal Intelligence, 3 VaRsty of tools ke oen crvasal, alhy cach teu's
. subject niatter ang Methodology differ. A Worker wha possgasps High ¢tiotions) mtelhigense 1 mope bikely 10 be able 1o

Commenicate their SOOI 3 healthy Way and undersiand e feelngs v those they work ith, which wy)

thewr abitity 10 work with otherg and e performance, Being seesitive jy 012 el for et iellipe
#ble 1y use ooy OGO 10 puide nam._.ggmé in the heat of the MOoment and exereps
00U s & new king of intelligence,
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" L NEED FOR THE STUDY

the .m.s key ,.Ex:n:u that gives mise o ftrutepic leadens in arganizalions”  Froational intetitgencsplavs o
sipmficant fele in the FAnLalon and bocomes an Mportant critenion of evaluation for Judgment of an effective
Smplones, imcrcanes Froduntiviny and Iruet wathin and acrous the tganization,

1L Literatere Review

Emotioas) PEED 4 2 shall that cam be omcisd i the workplace (Wong, Sang, 2004: Law, Sy, & Cote, 2004; Golbernan et
£192002; Wong & Law, 2002). The £t of an employee can predict resufts in the wuthplace, mcluding as job satsfaction,
avvording 10 meay siadermcs, Job bappiness and productivity (Prati &1 al,, 2003; Bachinan <t al, 2000, Wang & Law,
2062), Acconting o theory (Golema of 3L, 2002: George, 2000), managers’ emotsonal inteiligence (FT) may significastly
Ao Wese work outoomes. The purpose of this sudy Is 10 awertaia how employees’ emotonal intel ligence (ED
nflucnces they petioninance on (he workplage,

Numeroa smadics Bave own that some people perform betler a1 work thas others, even when they have equal aceess o

.uaihrﬁ__ nd etnployment optons (Stelkz, 1997). Both emotions] intelligence (El) and inteliocnual milligeace (1Q)
(- which cach bave some pat on bow suocessfiul a person maght be in their field and 31 work, have been proposed as
Fossble expiznations for this gap.

fﬁuk-#_g.gﬁusﬁmo&i ehemmeiits of enotional intelli pence are cmotiveal recopition aad emotonal
& gol. Emoucos! recopnition s the shility to recognite emotions and undenstand the Fiely wrigins and inplications of
el einotions, Ervotonst regalation (Reus and Liv, 2004) is the ability 1o manage and control one's own emotions as

¢ well 35 those of others. ; 1 1 .

Job satialactios and sonal wntelly, : {El} ._m:_.no..v.&.a..n association, scconding ro Sy ¢f al, (2066). The coirclations
betwesn El abilitics asd job satisfaction werd previously studied in 2 group of managees, and the results Were vappontad
by enpirical evidence (Lopes, Grewal, Kadis, Gall, and Salovey, 2006).

| A 2008 swdy by Kafetslos and Zampetakis found thit. the relationship between emotionl &

ur Hhigesce and job
performance 1§ comiderably madisted by -.im..i..l._.aqﬁi v affect at work.

| Afalabi ot a, (2010) found that high emotionsl ntelligence police offieers ane more satisfied and perform beitet than low
emolicnal mielligence patize officers in 3 Mudy _Srsun the impact of emational intelfigence and geoder on job
| performzance and job satisfaction ameng Nigerian police oiTicers.
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hetwoen emational sell-awareness and smionsl selfimanasement and

Job happiness, 1n other wards, the majosity of
FESOndeTs are conoermed abwit bow they expevss and control hieir on e

motion

Revearchers Barnabas ot al. 2014y ¢xami

hoakh professionals. includeng 45 doatoes and 71 naress from an onbopacdic hospital in Nige
wers analysed wsing regressian 2920v¥iN, 3 slatietical test, Awcording 1o the study’s conclusions, cmetional Quotent and job
sausfaction among healih predossunals aze Significaraly positively correlated, Further resnarch revealed that the emotional
ntellipenoe of health professsonats was cerelated wath their level of job satisfaction.

Scyed, M. 4, and Abbae, A N, 2915} imvestipated the anosiation between cmotional iatelhgence and job satisfaction

among the: 1SNS employees of the braman Refah Bank. The SibryaSchering Emotional Intelligence Questicnnaire and 1he
m,ﬂ:pr B& Keodall Job Satsfaction Quasticanaire were wied to abtain the dsta, Their study's findings demonsirated a
{Hantial positive ssRcabion briween job satisfaction and emotional intellipence. Addibonaly, the rescarch fuwsd o
Sunnsclion between social skdl and Job satisfaction among Refah Bank personnel.

Marjan et al. (2016) waed the NEO Pessonality Inventory and Minnesota Job Sstisfaction Questonzaire 1o study the
relationship of comotional intelligence and organisational commitment with job satisTaction ng 125 staff bers of
Ebn: Sima Hospital The #udys findings demonstrated 4 substantial pesitive correlation between organisational
sommitment 2nd job sativfaction smoag the employees of the Fbie Sina bospital. Additionally, it has bees dacovered that
“the staffs 8¢ and cducational Jevel affect their emotional Suotknt,

AY. STATEMENT OF THE PROBLEM

The emationa) isscliect of the employees swho work for the organization i a key element thar influence their job
Pratification in varioos styles. The owpur will gradually improve level of Job grification of safl. This study examines

V.Objectives of The Study
W, 70 study the impacs of condsions intelicct on job gractificaion,
2. Toexaming associacion benween emotional intellect and job gractificaion

VL Hy pethesis )
Hb): Thewe i3 5o significant ipact of emotiona) istellect on job practifesion

HO2: There is 2o sssocastion bevween emotional intellect and Jjob gractificalon

VILMetbodology of the Study
arch Descri ive rescacch design 1o be used in this project.
w u“ e-_r&n-g.wnr&“ﬂ.. study is based o4 primary data or secondary data tools like, ahssrvation, questionnaire
Sample Slze: 150 peopls fiom various depanments
Sampliog Plan: Convenicot Sample :
Sampling method: Sampliag method can be random selection or selective.
qple 1ype: uaskilled & senmiskitled
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Interpretation This tasic shows the comrelation analysis of the emoticnal tatellect factors that intluence Job Granfication.
relationship among these factors is given below [ X .
dﬂw_" _-_.__._ﬂ fuctor 1 Self Awareness has highly positive correlation with job gratification degres of frecdom 806 ic.
Motivation, S¢If Regulation, Social Awatencss, Social Skills and Enspathy the the degree of cocrelation 1s 0407,
0.721, 0,356 and 0.504 respectively, _ , gy
e wﬁﬂu&i 2 Motivation has highly positive carrelation wilh job gratification degres of frepdom 082 1¢ Self
Regulation, Socisl Awasencss, Social Skills and Empathy the the degree of correlation is 0327, 0310, 0,443 and
P _.“..u.—n ﬂuguﬁauwnmfﬂw.xaﬁ_hwﬁ Motivation hae highly posrive correlation with job gratificativa degres of frecdom
169 i e Social Awareness, Social Skills and Empathy the the degres of correlation s 0.743, 0302 and D51
respectisely. wo )
7 The F.......on«_m Social Awareness Motivation bas highly positive conclation witly oy pratification degtee of fravdom
© 837 . Social Skills and Empathy the the degree of conelation ix 0,695 uad 0,743 respestinely

n
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r The .?fr._ L SocialShails Mothyation has highly pasitive corrclation with job gratificaton degree of frecdom 695
1 Eopathy the the degree of corretation 180378
# The factor & Emspathy Motivation has highly positive correlation with job gratficaton degree of frecdom 143

IN. Findingy and Diseusban

Conadering the resuls of fator analysis we refect 0w bypotheds and conglide thist thers 18 significant ifsctors of
smotonal micllet ea b raniGanen. Gandner (1978) developed the concept of weveral intelligences, including
mtnpenanal intellipenws, which o G cepeatty to comprebiend one's own motives and desires, and interpersonal
mtelligenog, which s iy Copadsty 1o gragy the wishes, intants, and motivatiens of thers, Emotions, driv ing forcey, and
WNTWS

Futher the on the tasis of comelation resslt 1Oy bas beea raected asd it is concluded that there exasts pasitive as
Fssoniatvi between sahonal et sad b gactiticaion. Empleven’ emotional intelligence was found to be

@ inely covnected with e pod satstaction and petformance by Sy, Tram, und OFara in 2006,

NAUGGESTIONS

s The maragement sioukd make sere B poople are used effectively

Each department's pen moeting time tmipht be made a ropulas waekly prastis to leam sbout and comprehend the
cmployees’ perspectives. I <an be utilised to oversome obstacks st werk and may siso be 3 sourse of fresh, effective
e

» - Although cmoticas] intelligence had achoned widespread acceptanie among people, all employess aill need 1o be
mads more aware of it

N Concluslon

It has been dissovered that having highly developed cmotional intellect among employess improves work prodichivity
3 and increases orgsniszliona] commitmant, buth of which redoce lumover tstentions. Accarding 1o 1he rscasch result
and studias we have 3nalysed. enployes respond favourably, give their coatributions devoted aneation, are prepass
13 look foe kifls, and feam effectively for their own emational intellect.

1 osder to assess the relationship between numerou variables selased to Emotional fatetlect and Job Gratificstion with
. ocher mediating veriatles, there are many areas for improvement and future rescirch.

Chus, the ides of entioral intellect 18 1o anticipate and enhance publics’ life abilities. The assumplica’s sdvocates
Cagiond 18l the sevret to 3 highicr quality of ife is fouad ia comprebending. evaluaung, and controllng onc’s own ard
k other people’s emations,
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Abstract

. Ingtal Marketing s the marketing of products or services using digital technologies mainly on the

Internet but also including mobile phones, soctal media marketing, Msplay advertisiag and other
' dipital medium. Intérnet users are increasing very fast and digital marketing has provided more
profit it is internet based. The digital piatforms are also increasing day by day. This paper mainly
locuses ontonceptual understanding, difference between traditional and digitat marketing and how
it helps today’s business. Also it is 3 vast umbrella that covers multiple arcas snd distethution
channels, Consumers taday rely heavily on digital products. 1t is for bath consamers and marketers,

Keywords: Digital marketing, internet, Sockol Medium, internet marketing, Diggitad Medium
JEL Classification Number: M0g, M31,

1. INTRODUCTION

Marketing refers to the steps that the company takes to promete the buying of any products or
services. The company secks customers or consumers for their praducts ar services vis the heipat
marketing, Digital Marketing refers to the marketing of any product or service in digatal form, For
example, marketing using smart phones, computers, Liptops, ablets, or any other digital devices.
Digital marketing is a form of direct marketing: that links consumers with sellors clestromcally using
interactive technologies like emails, websites, anline forums and NEWSEFCURS, Interdclive television
mobile coommunications etcetera [ 12),

- Digital marketing’ term was first cofned in the 1990s. Digital marketis B alse known as ‘ealine
._ marketing”, “internet markeung’, or ‘web marketing’, 1 58 Known as ‘imternet marketing” because
with the rise of the internet there (s also high growth of digital marketing, The major advantase ol
digital marketing is that marketers can sell their products or services 24 hours and 365 s, e
vk elhiclency gain, to monvate the customer for more parchase aml improve customer services

S e
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[13] 1t helps many-to-many communications because of its exeessive degree of conneetivity and i<
completed tosell services or products ina timely, relevant, non-public. and cost-posertul
manner, Dig narketing Is the term wsed for the targeted, measurable, and interactive mar keting
of proddects and services using digital technologies to reach the viewers turn them in ta customers
and retam them This 18 a termuted to descnbie any marketing efforts that take place onthe internet
or on adig tal dovice,

In 2008 there were around 1.1 billion internet users which consist of 16,6 percent of the po
at that time 18], In 2020, the number of intemet users is around 4.8 billion and the percentaze
popakition has intreased to 62 pergentage (8] And there 15 0 direct conniection between digitil
marketing snd the snterncs Counteies ke India and China luve the highest number of internet
users so they havea great opportnnity.

Then

» Understand the vanous channels of digital marketing

1 objectives of this review paper are the follnwing

1

....,S.Eﬁwazc:.da_:cp&apqrnﬂ__ﬁn:n_ a.m_B_ Eu«r?.._nr *
+ Importance of digital ::arn::v m
o Advantages and disadvantages of digital marketing ) _
o Challenges digital marketer face |

2. VARIDUS CHANNELS OF DIGITAL MARKETING

Digital marketing consists of various channels which are medium used by the marketer to promote _
their prodects or services. As anadvertiser une, the main aim s to select the channel which is best |
for communjcation and give maximum return on 5:3_::..5_.55: [15], The list ol impartant digtal
*marketing channels are a—_..nz wmos._.

‘2.1 Social Media

tn the current era, social media marketing is one of the mostimpartant media in digital marketing,
B It is the fastest-growing digital channel. Social media marketing is the process of gaining traftic or
sites through social media sies,

According to Neil Patel, "Social media marketing is the process of creating content that you have
tailored to the context of each social media platform to drive user engagement and sharing™ [ 7). The
aumber of internét users by population hasincreased from 16.6 1o 62 percent in 15 years and socl
media marketing has benefited the most In that [a].

63|Page
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Fig L: Distribution of various social media platform [6]
- Fig 1 dsplays over 200 socialmedia platforms. Below is the list of important socal media platforms,

1) Facebook: [t is the number one socsal media platform. A company can promote their product s
| services on Facebook.

2) Linkedin: Professional write their profiles on Linkedin and con share with others. Tie company
also build thelr profile and Linkedin conrect these two dots componies and prafessionals

uunoom__..zwt aeem?wua_..i?asdwﬁ:%waa easily connect based on their commen interestand
frierdship, 4 5

m. _.&._..&n_nn..Rnéné.wiiﬁ.nﬁ« brand awareness and soles, attract new follvwers and lead and
{ boost conversions.

 §) Pinterest: 1t is a soefol media h..nh?_‘_..z inwhich swnci content is available and the user can shure
M or stare with others

6) The Merchant: Sometimes it can be the seller, the brand, or retailer, This party produced
: praduct to sell. It can be an individug! or stortup or big fortune compa ny {5].

7) The Affiliate: This Parey is alse knewn as a publisher.. It also can be on individual or startup or
big fortune company. They take a commission from the merchant for every service oF product they
sell The ajfiliate brings customers to the merchant.

B) The Customer: The customer or consinner is an Important part of the whole system They o ¢
: offilivtes und affitiate redirect them to merchants by taking his commission. Without ¢ custemer,
! the affifiate cannot earn a commission.

—

9) The Network: Network works as en intermediate between affiliute and merchant. Ajfiliaces
require @ netwark to promole proaducts or services {5/,
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2.2 Fmail Marketing

When a message 1 seat through email about any product or service (o any potential costomer it is
Known as el marketing, 1t is asimple digital marketing channel to understand. Email marketng
wused tosella product psing discounts and evenl ads, increase brand awareness, and direc prople
o hien business websites [U I an el manketing campangn, the types of email can be sent are
blag subscription nowsletter, the welcome email series, the seasonal campaign, the post-purchase
drip, the cart abandon campalgn, follow up emall when website visitor download something,
holiday prometional to loval members, the re-engage ment campalgn, ete. [45 The biggest advantage
of email murketing is that st i very cheap compare to other marketing mediums. 10s generally used
to butld fovalty among existing customers rather than gaining new customers. The company can get
acusiomer's attenuon by creating graphic and visual ads, link product images to the website (1],

2.3 Affiliate Marketing

In atfiliate marketing, the company rewards subsidianids for every customer or visitor they bring to
the company’s website by their marketng efforts or strategy on behalf of the company. According
to Pat Hlyna's Smart Passive Income. "Afliliate marketing is the process of earning 2 commission by
promating sther people’s (ercompany’'s] products. You find a product you like, promate it to others,
snd ears apiece of the profit for each sale that you make” [B). There are 4 different parties involved
in atfifiate marketisg '

2.4 Search Engine Marketing

Ascarch eagine is aweb based 1oal that helps the user te lind the information they are looking for
Exampies of asearch engine are Google, Yahoo, fing, Baidu, etc. Search engine marketing refers to
any actvity that increases a user's websites rank in any search engine [3}. There is two types of
Search engine marketing search engine optimization (S£0) and paid search,

According ta Keil Patel, Search engine optimization is the art of ranking high on 3 search engine in
tho uajaid section [G]. 1t is also known as organic marketiog or organic listing, In gencral, the higher
the rank of the webpage in the search engine more visftors will visit that webpage. When it comes
to SEO it consists of aycarch engine and seaccher, And 67 percent of all searches happen on Google
16]-3u Google is the most important search engine in the world.

In paid search one need to pay 10 get a higher rank in search ¢ngine. In paid search, ene will bave
the same kind of keywords as on their orfanic ad campaign. The majority of a paid search engine is
run on 3 commercial search engine such as Google, Yahoo, Bing. ¢ic, {3]. Paid scarch work on the
pay-per-click madel, in which marketers will only pay when someone clicks on their ad. The search
engine algorithm will determine the rank of the advertiser's ad based an their bid and qualiay scure
{3} Many advertisers prefer paid search rather than SEQ in short term due to its abidity to give o
faster result.

2.5 Online Display Advertising
In traditioral marketing, there Is a poster o billboard of any company on both sides of the road o1
an ad in a magazine /newspaper to promate their product or service. Online display advertising 15

digital version of that, Today, a marketer can use online display advertising to achieve the same
thing. There are different types of display advertising such as video ads, banner ads, interactive ads,
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and rich media, et 2] Display advertising is great for eatching the eye due to graphic ads

wehsite cont

An online display advertising matketer can target an audicnce hased ¢
pender, ape, deviee tvpe, et S0 the marketer can show a suitable ad to the relevant oo
helps in decreaving the budpet and increasing sales [ 1).

2.6 Influencer Marketing

Another effective way 1o harness digital channcls to reach tasget audiences Is with influencer
marketing, Brands can partner with celebritics, sites or others that are considered experts in :,:..:
field, that share similar values. Brands can reach these influencers with branded content and affers

2.7 Pay-Per-Click(PPC}
it s a form of paned advertising that allows marketing team 1o essentially purchase traftic to their

websites. Marketers place ads on websites or searchengines and pay a fee each ime the ad i3 chcked
on. These ads eften appear at the Lop of search resull page.

2.8 Cantent Markeling

Coment marketing allows marketing team to be proactive in answering their user’s questions.
Marketing team creates content, videos, and other assel to answer questlons ar provide content 1o
(OnIUmers

3. COMPARISON BETWEEN TRADITIONAL AND DIGITAL MARKETING

Traditional marketing is the most recogrizable form of markeung, Most peeple are used 1o
traditional marketing due to its longevity. Some examples of traditioral marketing include tingible
items like 2d¢ in a newspaper or magazine. It also includes a billboard, brochure, commeraal on TV
or radio, poster, ¢te, It is a nan-digital way of marketing. Whereas digital marketing uses various
drgital channels lo reach customers. Some comparisons are given below:

Table 1: Traditional and digital marketing comparison
ditlonal Marketing = T i o4 q_w*w:u.m w.-r.qr..n.::a

b AL [0 Uap B ot i Y !
{ faasnpte GhesBionnt markrting loslides® pokter -7 | Exsmpleof Qw._c__ marketing inciudss 3 websie,
L Nk e tasitiRe WS broadeist: telephone 51 social nedu platforwes, alfilste marketicg, el
 Baptieady e ol .ﬁuﬂ.«}.....r...!; 2 21.. ¢ markenng search engine optimaation

With a traditiona] marketing approach, oply liunited or .“ With a digital marketing approach custonter around

| focat customes can be targeted [10]. { theworld ean be targered {10]

| Advertisang Campaign takera Long period toplan ) Advertsing campaign take a short peaad 1o
DRescosthyandtimeconsuming 1 Relatively eheap and lasiee

| A physioal eelations Mp isshoped While conveying | Nophysical relation

Pmerchandme (8] . oL e Lo ” natare of digital markenng [1]

Une campalgn stays for 2 long tme and change is
| expensive

| For L prometion of product poster, paper, biliboard
| rmany various types of material is used

D 2o e phiyeica! nature of traditlonal sk eting, 1
| cost is high *

i e e e g S

| marketing because & is done anwebsites and socal
T !
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Fov moariiet 2

lable on various

lonal marketing depends on

RIAT Y S R Livcomplosto analyre ! make i very converient Yo dndlyre the data and 1o
the tesalt amld g provide acourate data [1) ; Interprenae [1] {
477 marketing i< not frranabig 29T warketing all atnund the plobe 18 potible

1 ; :

Urdy oseeway cammans ation can happen | 10)

Novapaoty to o vira

Customer can feedbach only during the working
y

| Twoway comnanicaiion can happen [10]
tupacity te go viral

austoiner van gove Jeedback any e 1]

4 IMPORTANCE OF DIGITAL MARKETING

Based on the abave discussion summary of the importance of digital marketing that every marketer
should follow is written below:

*  Digital marketing has given up a small hope of running the business online for ivelihaod. [11].

o Ihgital marketing is real time dala analysis process where you can see the results of your
GMpaigns, post on social media It enables you with these insights with the help of google
search console and google analytics. The leading costly client rescarch organizations can rapidly
see chient resction rates and measure the achievement of their promoting effort continuously.
|18L

*  The customers can easily give feedback on any product using a website in online marketing
whith helps @ businessian to redesign themselves in their specific domain. It is time saving
because of the use of technology without a geographical barrier that can promote your business

i from anywhere in the world

% Digitsl marketing is less costly and expensive compared to traditional matketing where you
: have not to publish banners on highways, roads, it helps in advanei g @ business through the
enline medium like web or. portable subsequently arriving at a large number of clients in a
secand. [15).

¢ Digit advertisers screen things Jike what is being seen, how frequently and for how long, what
substance works and doesn't work, and se forth. While the internut is maybe, the channel most
firmly connected with digital marketing, others incorporate remote content informing portable
applicattons, advanced TV, and radio channels,

= Digital marketing pives 2 wide rarige of exposure in sense of customization because it uses
Internel and provides 2 large number of consumers all-round the globe. The potential customer
can reach to your product through internet. Digital marketing is moderate, targetable, and
quantifiable and thus organizations do itand advertisers love it

5. ADVANTAGES OF DIGITAL MARKETING

Technology 1s changing u...._&._w and it also has afiected consumer's buying behavior. Below is given
some advantages digital marketing brings to the consumer.

e

¢ Inthe year 2020 consumers can access the imternet any time from any place in the world. And
due o the digital nature of digital marketing consumers can stay updated about any product or
[10.
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e Due to the internet consmmer can do vardous activities like gong to the company’s website,
reading the information, busing products, ete. This has increased consumer's engagement and
improved their experience.

reach you can achieve with it is an immense. This online accessibibity has opened many
apportunitics for business 1o explore. The combination of plabal reach and visibility 15 a preat
apportunity for any business. Many different companies promote their product ough digital
marketing 0 it becomes convement 1o compare products of the different companies for the
vansumer. They don’t need to visit varions retall stores o compare produsts [1]

« Glokal Reach is a significant advaniage of Digital marketing: it also improves local visimhity
which i3 especially important il your business relies on nearhy customers. Internet s available
all day £o there is no restriction on time and customers can buy the product any tme | 14]

»  Digital marketing provides you with cost elfective selutions, It allows even the smallest
companies to compete with larger companies using highly targeted strategies [1].

o Digial marketing enables you to extract data to sce which audiences will work best for you and
optimize your campaign around them. It also helps you to analyze the changing hehaviors ot
customers and modify campaign for those changes.,

» Another important advantage is web analytics which measure the results of campaign i real
ume, Analyzing your digital marketing campaigns also enables you to have the ability to
pinpaint every source of tralfic. [ 14],

6. DISADVANTAGES OF DIGITAL MARKETING

In today’s era digital marketing has many advanmtages though it has a few disadvantages that are
discussed below: :

»  The compelition is too high in digital marketing: it is very difficult ta grab the attention of
customers A competitor can easily copy the digital marketing campaign of ethers. Brand names
or logas can be utilized to swindle customers [14].

e It's 3 timg Consuming activity if the strategies are unorganized. Lot of tune s wasted in
campalgning which will lead to negative results 1f the internet connection is slow or there is
some problem with websites, then websites may take 1oo much time to open and the customer
will not wait much and leave.

*  Doing customer service online is very challenging: if 2 customer writes a negative review it will
be visible te the whele audiences. In traditional marketing, customers can physiwally touch the
produdts to verify but it ts not pessible in e-commerce. [twall impact the promation of brand
and will affect s reputation, .

+  Though India s digializing, many customers still don't trwst the online payment system er don't
kisow | 1], Securily is a major requivement for all brands, The website should be protected The
absence of trust of the clients due to the enormous number of fakes concerning virtual
advancemenis.
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v Theperson who condacts the campaign should have the right knowledge about various digital
“ marketing platforms. The tools and trends keep on changing, The tooels and trends keep on
changing and 1t should be kept updated from time to time [14).

»  Digaal marketing depends completely on techrology, the chances of ervors are there, so
chances of switching to competitors” are more. Bigital marketing is profoundly relisnt on the
miernet/technology which can be inclined to mistakes [10]

*  Dugital marketing bt yet grasped by all individuals: some customers, especially more
established ones don't believe in a computerized climate, wanting to utilize the traditional
strategies. There are many cases when users ordered products through pay on delivery methed
with no intention of buying using a fake (d. This shows a loophole of pay on the delivery method.

@ 7. CHALLENGES FACING DIGITAL MARKETERS

There sre numerous advantages of using digital marketing (or prometing products and services yet
a digital marketer needs 10 lace same challenges. The difticulties arc as per the following:

«  Consumers use different digital devices and various digital channels and those devices have
vanous digital channels that lead ta the proliferation of digital channels. And Marketers face
difficulty in choosing medium and audience [11).

Dipntalmarketingis extremely cheap compare to traditional marketing and it covers every small
business which leads to intense competition [15].

+  Cossumers leave hehind 2 gigantic amount of dana in digital channels every me they visit the
channgl. it's amazingly hard 1o understand such data, just as locate the correct data inside
- detonating :.E..._.Eu:oz 3?33. that can assist you 1o make the right choices,

Digital marketing _.._na the uaﬂna of generating traffic. it refers to the overallindividuals who
are coming to your site and roz long ;.aw are staying,

Indigital marketing money ?cn.?nan:ﬂ is much higher to run campaign successfully also costly
C . lead peneration stratepies like networking, using video marketng and developing imteractive
channels such as webinars and virtual conferences.

= Anaccessiblé'website can be used by people with visual, biearing or other impairments, There
are several steps to make a site’ accessible. The web ,_QHJMEEJ, initiative provides
comprehensive information on web accessibility.

8, CONCLUSION

It can’t be refected that the, s.aia.m E:n_n:_ moving from simple to the digital world. Individuals are
~ investing more In online content and companies that find it hard to digest this fact in then
© advertising strateyy need to adjust quickly, The more time individuals spend on the internet every

year: the more digital platform they use play an ever-developing lunction in their hives. The main
© aimof digital Indja is to promote digital medium, Because people can use digital platform any time

anywhere from the world companies needs to change thelr marketing strategy from traditional to
digital. Consumers today rely heavily on digital means to research products. 77% of customers
~research a brand anbine belore purchasing meanwhile 51% of consumers use Google to research
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products before buying, Wheo customers want to buy any product online, they ca sily jet
product mformation and can tompare with other products without visiting any retul store or
shopping mall It shows that consumiers are more Inclined towards online buying rather than
Visiing a retaif store. As consumer’s buylng behavior s changing companies also need to change
their advertising steategy and embrace digtal plnforms for marketing. By implementing dipgital
marketing, marketers can collect valuable insights inte target audience behaviors.
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The prmary vhseetne of thes research & o deepen nur comprebeacon of the telarashp femeen franeal
hirenacy and lom pepaymrent intentions. Fhis wall be achieved by une
topics. The rescarch findings and recommendations of the study love the porentai o pres
for polxynuken, finanaal invtittions, and educatons, “The pronided insighis bave T
i the development of effective stratepies simed at promoting, Enancl bteney, e s
and ftenog economic stalelioy. The impact of this eatcrds bevend TR and hay 1e¢ “. weniu o _:2 .v.;.n
regons 2 well This stualy recopniacs the imporance of examining the relatinnalon Foms
and Josn repayment intention among members of SHGs, speafically fisusmgz on 11
aim of this ouzraq. 15 1o provede an seademic conmbunon by thoroughle snaivsng

aﬁu.nuu._?a« that have been abantied The prevary foous of s srudy

1 P eanet

srren, The Porsn

o eaarm- 1 ¢ e of §

litemgy on ndvidealy’ innsnons tn FIAL ther loan edlipnary Funhermore, 10 obiciie i ¥ Provice
o meaningfid analvss thar can be loveragad to erfance fuaneal inclusvity and proostc ccote mix stabibiey i
H.P and semalse arens,
LITERATURE REVIEW:
Individaals who do not possess a basie knowladse of koy Enangal paneples i Lo o8 dlevsey i mskmy
wel-informed decusions regarding theat financial msnagement. The “1...,?._ fiseracs ropont b Kiapper et al
H (2353) highfighes that the fruncaal Stersey nue in Indn 15 oaly 2975 among ad tismally, the roport
. indicaics that spprosimitels onethind of the lotol aduls papulaton passesses finen ragy skills, The daia
. supgesss that A sigraficant rnber of aduks, armand 38 bilhoo globy, ek adew i waden tuabing of buu

finuncial concrpes, It is sotewnnhy thats mawirsy of these individaals live indeveloot sz oo nonne, Meannding

- to Masu (2022, SHGs are instrumensa! in the developmeni and empowermert o iheir mzaden, §atasad
Leeracy 13 Measfied as 3 eriical f2etor in faltanng dabs protess [Husain & Due, 20050 SHOs play s onel
tuic in cohanding tnenced wellboug, empowcnng admidusds to achioe sonemac e pendeace, and
faclimamz ol furmed decisian amaking in areas such 2 buodeting, saviogs, invesitnenty, et anen to Snancnl
services. This is accomplished by providing SHG membenst with the necessary fianchd b erac and keowdadse
The role of credit 1 crucial in enabling and supporung tangble evvnuiue Hansoucos., T dusis who L
transpirent of ncﬂm.ﬂ_._n_..cqn financial infomudiin face ehallonges when seeking futreal creda The paper
"Styclicx & Weiss (1981)" is 2 significant conzibwivn o the figdd The eytaldniment it SHGy and ther

@  #fflicon withbanks is an important intative amed at provaling furmal erodit to kadinabuan wos are financuall
achxled 2ad Lick ¢lear mforminon about therr Branci! sitgation {Pathak & Pawr, S1is)

According to Madherwana and Dharmadhibary QU23), abhough SGr Tave Il oo

Ik bvpact wr Iemdin

there 11 30 2 comvidenable number of memben Who do not passess adequace fininod Beerey Studis ;.
that 2 significant rumber of SHG members Tack 2 sufficient undentanding af Tiranc ! o wich o menes
tates, oara, ind banking proceduzes. The Lick of finangusl kaowladuw dvweny bigr osen vatigs

chalicryzer that hmder thesr ability 1o invest in profitable venrurcs 2ad aaﬂr.x_ reses (Rao, N21,
(Guiring 2011 Repon of NCFE 2019 observed that individuals who have madug nares! Lreraes and are
assoaated wah SHGs are vulnenable to preduery and el lasding vﬂﬂ;_..r Due 10 thre, iesbividualy
mnn.&ﬁ..:m.. find themcdves ..%5%&”%.»&2;42- u .._hou&.—.sa:r;...ir loan agecments of nvesiment
schermes, eesulting m Enancial setbacks.

The atudy eonducied by Johmson eral, (116) provides evidenee thas waemb Jaarnao oo b bone el tor g
33.&63#-.3 it comes o making wise fnanctal chosces. The membiers convery s ! oan 11 ks
..\l:...... o, eigape in discusnuas regarding finsaond chunes, and s oo s \

_*ru?z “rcumstances. The peer cffoes pla a significant role tn 6 R St r,
o of sound Rasncaal practices, In asoad contenr, an indd s’

(3 scanned with OKEN Scanner



(W[} | Indore Institute of

Indore Institute of gm: m @m—.-._ m—.—.—” mn mmmmm —.o——

Management & Research Alfillated to - DAVV(Indore) & Appraved by - AICTE{New Delhl)

e .
1 reea, Nbeiruti

) g 1y gl and Ragphowsndi

el rehatiotah powsth ey, sl theielevel of finandial efficacy o cemindrice e 164 age {acines
S conmbuane o oltecese management, Having a strong und V roneepts s gruenal
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b s aprficant, ava kol lirvanctal ¢ N0y b assciatey with the devedgment of puar inanciad habets
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seraeen an i reial
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The preseace of peves has 3 nie Wlersting effeet o the relan
and that financaal beavieur, U the othee lumd, the v
contribure to the cultvanon of & mislsce thit nel toeards finangal roponsihris, crmscapuentiy
bodstennig « ach bekel m thar sb 1y achueve detired epgomo. Anand cral {20050 andd s ch and hemar
2017 NGO and SHPLs have the alshity o danelop programmes that priaits poatlise rmancral sttiules
within commanines through the proason of mitiad asseance. The ficd of stodying the indluende of w<nl
roems a0d background on an suln Wlual's fnanchal behssiour Baeks sufficent rewats htheors Fortheemon it
u pusable w0 conduct rescarch sl the influence of subycetive nomms o An i sduals rrarel
behavious, considening athet indeators such as subictive nonns, & sugnosed By Tragr 13013, Kol

households have s need for diveras financta serviees to et thete spcifie respife Yo wrviers inghud
@ the munagemenc of theit cacned impome with assured FOITAN, ACEENY credin b

sddressing thosrs-teem firnsacisl needs theasghost The year, nsuraes Coverage t sagand tFagr propent: aned

ives, 1nd the abiEty Ty make pamens sad send muecy to their families (Pela T Frmancal educanion
campasgns should amides the poseastial i lourangome 10 idashs to penterste assets, wiveh Gan have ponitve
ipaces on Tush theie somnnmics snd gocoes

¢ st v Tty and

Vaginss aathock beliove (Rastogs, 2021 Dasbpande, 2007 Das, 321 Kabeer, 2001, tbay freer foanad that the
Tack of Snarisl knoatudye amoog semben hampers their shiliey 20 1ECOETIN and gapiabwe on gowih
* opporraniics. Indiiduals might fice chalicssws I ACCESHMR EEATMARNAL PIOKEATENCL. 1] feot COANECTONY,
snd eprzeprencunial Laliing plogrmmes that necessiate financial lreracy. Bids 2012 & Kharcet a, paias B
she study shows that volvement in SHGs has 3 positive impacton finnctd Ttetacy and $0C1-CCONLMIC ¥
Thiy impact 35 chiecved in both fdividuis] members dnd their farabies, and 3t tonds (o n<imase over ume. In
wrder 10 promote the inchasive of manginafacd and undlerserved squments of spcicty, seif-Aep Foups €20 e
powerful rocl Gopalkranes & Hesd, 2014y, (Ravi, 20231 Thes study analises the finact MINALTCAL
Tochmiqes empuned by fenule members ol SHGs who have recaved wmcredrecid iy 1 SIF] Qrramgen
R o Karnavikd, Freancul liracy roodiles wepr creatod o ompwANer SHU membere T dedinim vy
made afier dscosenmg Paat the wonxn had bt wderstambng o atant fano conars such as the
importance of SATING. wvﬁu.oamnwur flow, budding camtal, and paniuoing dec s §
o2, 223, Swain & Wallennn (200Y), casts 2 sigriheant porrniaal for Wismi b T o SecnegeaumiK
backgtounds (o Zchitve finsacid viahility. The lack of aufficient informuaton and gudanee 1 saamss and credi
pracices banders women from making infoetmed financial decisims, which un tam hampes
torsrds empowerment. The correlation between prixient financial practices and sound ceene sl making i the
finznce ndustsy 3y hughly imporun. Toacheve this obietive effecnvely, it ¢ azptial 1 e aorniss theee ey
arcas: enhunced infermation disierination, keowledge sharimg, and the promotion of faandal slanmng withn
SHGs. The snsiv weptinned carlicr highlighes the potennal eifeetaenan of fuia ik bgeaay naebales m
empurdTrisg Womea s helpizy them, achisye ecopamic astunemy. Thow todsvs ane s realy o

10 be canly ufberyiensd, %ﬁw.&ﬁa "..an.p:..wr a2 wide range of indwadualy Acoondimg L ovsty |
the SHG membert lace Jirmitagions §n eabsing their comiplete entrepIEeusa cipahuliads Iaoadse o1 thels
fasduguate understand g of firancil matices. The potential claliceyes they mas fas 10 fyhe PrIDG 188N,
nackes analysi Lirlatons, and finaneal planning conurants These factors onbd pteaua by anpact then
profitabidity and Josg; e pistanability. The improvaneat of Hiran el Lectacy anving SHG s paembers in badua
should be prionidsal, 3 hiZilighted by Rajeer and Veerashekharappa (20205,

Tn order w cifecovely m:.__»_aaﬂwm,w._uﬁm ligersey programmes foz SHG mawhen, A7 wiidd o el
ions zad suveenment agencies. These Inltlatved shisld e vailorel o eet the rper i nesds Wi SHG
y andd Bihasin (2011), srates Ahat it is imprrtant fies theve procriminics s uvee 3 handhy

vy, Hlasan
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| of sublects, suh a8 dundamental banking prncples, yav
| grraregnes. The srudy conducead by Gupthactal
AnErencys AT OO NISEIENY WRET I the k
ness owners i Kangra disinee i latk
taan ot al, 202Y revelod seve
narcial produces and 1!
indicate that MKTOCAIITPICTCUD 31T not fulls embracing fopmal fiaancrd practices |
Grancis] Fremady amtatyes Should Focus on targutng evety sactol of sorRy
pobtambiog in 2020-21 to 1718, 2 different senario aReme The ol anwu
by 8974 over the courne of these two yeass. With the eaception uf Dadra and Nagt |
termitory has witnesseed 2 degreasc 1 the owstanding cralit anoant Pha ngaeas 1
be 3 potenttal cavie for this oXCUITETRC, 3 thete has been o decrease i Laar
noteweathy that wotstanding amuunts have aerualy anficant atacy. Upn agadyvang e
peziormance of SHGs in Untar Pradesh and Telingana, st Becomies evident
Jdecrease in the nunthee of $HUs abipnmg lowny, ¢ 4
Subridy (18) provided annually “Thie dars shaws a notable nse 0 1
f‘ in Uttie Pradesh wheree there has beea 3 7Y Increase, and an Tel
According to the daia, there has been a Jeereane vt the aumber of 5

access Joars and incoire SuppoRt (15). Moreover, 1t 3 wiath nosng ghat the a0y

has eapenienced oniy 3 sl ingrease. However, s worth poting that Punjab. 1
numxﬂn..n& 3 sigraficant mCTease, nearly dowsbling i izs. A3 of March X2,
(NPAjin Punpals sncd Uttar Pradesh stood 3t 985% and 1 151t reapecuve T Tl stge i

H is 1 decresse i the dermand fot s a0 3 decime in the ST (0 pepay therrn,

it prderitand

_S-Suﬂﬂdnoq. LAY

o Bas Lacn 3 currvistent
wr), anid ¢ Investoent

11 branis, PARTC el

The cutrent state of fnancl Breracy amons SHOG ‘memben in 1
S |msufficiens knowledge m finance 0 impade individuals frea) accens

4 (helr Gnances, and taking advantags of oppotiunitics for gy % Howeser, ot : beir
addrows thesg chalenger throogh trgeted financrl educstion prograimes apd paiimen with financual
«.ﬂ—lﬂwnuﬂ"ma.._

insfircoons, The promaton of fmancil lmerssy among SHG membs 5 ¢ns ) rop thaw
poveny sleviztson, and the achievem<nt af sustzinsble development

*Based On Reviewing Litcrature Researcher Formulated Following Hypothesis
Hy: Thereis Impact of finanicial saareacs on Soan repayment inention of SHG © bt
Hz .ﬂ_ﬂn. 18 impact of fimanentl expenence on Joan repayment intention of SHG rambers
» Hy These is impact of fimancial Laowkdge on Lann sepayment imtentien of SHG manbars
H There is mnpact of Ginancil sialls on Laun repayment sntention of SHG membars

RESEARCH METHO DOLOGY

This seudy ean be classiliad 38 cross-sectional research,as it foguses oma sipgle point
dstz and analyse it The sample vas coliceted through 2 syuematic afiline quet
The cescarcker conducted teas o cusmine the hpothess and tdaamed furtha
Liteesey and Repaymment Intention among P SHG members. T e rescarch en
scales. The study invohved contzcting 500 respondens through the custer sampl v
size dotermined using thie strat trac farmuls, Quesnonnaire dutribguons took puacs Stur
and Sirmanr. The sody incurporated both primary and secondan data. The colliciad dara wa b v
Jamaovi version 24.4. Shewricss 2nd hatosis wore tiizad 1 3vscys the pormlin ot ihe .
range of skewness and kunosis values foll within #2 and -2, spacsting hat (e it Bk & ol

Mands, Kangsa,

wlr varables, The
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oxcluded because they

sgmificant proportion of the partiopants (73 215) fell wathin the sze range of 20
neal comcopts

maioaty FL0%) of the respondents displayed o Linited grasp o

ANALYSIS AND DISCUSSION

Data Description

The promary dats was colivcied wsing 3 surver method. A g
based on existing titeran, The isems wers 1hen citcgoried §
The study inchudes four ssogsnous vinabies finangud swarenen |

w one endogenoes variable: loan repryment interision 1 ¥
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Figue 2 i .
Seama Sameet PLE 4
The reflective measutement was snalised wing the PLS-SEM with the sssistines o0 St PLS Tl spprosch
has been previeusly waed by rescarchiers such 21 Mair et ol (2019), Apusrre-Urters sl Ba 0001 Fodsra <t al
(2019}, Kaha et sl. (2021a), and Kock (20153 The proposed model, as shown in 1 e 1, w0 sssased gsine
seflective measurenw erilens Valses higher than 070 are considered as the cvpcte | @ e :
composze reliabiliey (CR) and Cronbach's alpa. The cuter loading s snnopated 1o 4
it is crucial 1o scknowlodge that = convenmnt relishiliey value shoukd exeesd 030 110 e an 0N
conducted wing the PIS-SEM algorithm is preseated 3 Table 2 Based on i i sl
dgvnithm, it was determined that four vanalies (A, PR, ES, and BRE metthe iyt o tive 1o o st
-eeported fur Croabach’s Alpha and CR of these vanabiles sre f e
Prifisased the convengene reliabibiey by snalvsing the AVI, EY) [
7 i variable of Finanaal Expericoce (FE] did not meet the aecessan vricn 4w i sabeecuent!
L .dl v r..’. v 2 i
S w, A
!
E

(¥ scanned with OKEN Scanner




79|Page

INTH (R Indore Institute of

Indore Institute of

1 subssyienr anabiis wan

pescnzed tn Table 2, there was

¢ el inchales

. The meale
undentent ovalanon and csnmation using the Smart PLS v, 4 programme for PLS SEM sndons Frymep 2

ihastrates the eaternal badiag ssocated with cach vem.

Tatde 3 PLESIA Resudr after reevovad of rivoted vardibile

Nadsie Crabei dpha M Ay
Ta T e ] " SERE |
|BLS i |
1 1
18 il iRk Wi
{
| IR LT R L el |
Sairre Swnwr PLS 4
Table 3 Moo fir
_— - v e . i 80 l._
- s =
'
] Ul wiiame arrdle
| i 084

Saary Nmar L4
IMPLICATION OF THE STUDY

The sehicer mumes has significant implications that necessitate additionad invesperton In onder to mprove
financid pwareness, it in cusensitl to fucus on tev ke ateass incroanng finameidd Hitericy and peomoting koan
Tepayment intentions among membens of SHGs. Achieving this goal can be fagilitsted thradh a ranpe of
methods,” such a5 orginising workshops, implemnenuny gureng prosramme. wnd prosud ag edacanonal
resousces. that specifieally folus on Sopics Bike badicting, saving, and wndesodins icrent financral
matramenas. Ieis crushil to prioetist the develugment of finangial skils in addinn wareness abowt
fimancil maners, Providing SHG members with dvenie SppURtcs t cthan ol eaperise i
crucial They inclodes ¢=.nqwnﬂ wsources and edosation on inveatmrns MO, nnnaive e o, aad Trfocve
fmancal panning Urilising those skills gives people the powerso make decsiom baed on pood infrmanon
aad menape their funds well. While the study suggerss thar financial knowledae s CXPOTATKT My not have a
sgificans inflience on lan rpaymen: mteotions, it i sl anporant w acknosiode ther upnificance
Fanancnal Brerzey programaes shiould be designed 1o include elerrents that ot only ncriore the financial
Laowledpe of panipants but also provide opporuninies for them apply thein finapial sk w teal-hre
ssuatbans. The Gacbtavon of xmore comprehinsive undersundag of francal oncepty and the prom ten of
pracical sppleation of fimaneul skifls in readworkd sconanios wikt be enhanced by thes Thpry A28

To enhance the ofivctivencss of financial education PIOGTAMECS, it i Crcial tr tabor hem tbe spediie peeds
aad crcumsinces of SHG membiers, Conuidering the culiuesl, soca!, 24 ceors
indiadualy’ fimsncatl decibon-mnaling processes 1s crucial Toe insoducuon
anscpated 1o unprove pasticipaton and spplicalul Postve roadte y
fimreal Gieracy and intentions to repar Josns. Regelar o aten o f F el b

MU D ORI I

il wzracy and pron

s zran parnagume
wateess, B umplomenunyg
Sratisabony, amid stakcholders can crease an coviaament that sltuss SHG
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B &0 improve their inancial breracy, make infaemed decisnn abemit kean ropasiment, and wltimare!
e thicie financial well heing

ATIONS OF THE STUDY

of SHGs in Himachal Deadesh. However, i is suggested that 2 more comprehens
amal oue, 5...1..._z£ A wiler ranpe of participaats. B
Popudanon waakl be benedficial in i *
the regron of Himachal Pradesh T
Som amoeng axmben of SHC
= dlifterent ocasons or condact 3 muol.sie sty

The soudy emplon s el repar sty ) aess the levels af finaneu! awarcm w, thwazid skidly, and heam
repITment intentons Hamever, 1t is Pt tu note that wIf veprie messures cam b nJo-noed by diffeer nt
biases, sach a1 socssd dewrshilin b, recalt baas, and 1
incOMmotating Biyectve meavares ot allkmiatve mictbd
biaves The srudy mventigates the cotrelitions bemeen azg il awar 1
miensons. However, 1t does not succeod in st hing 3 causal relaromship 1.
cansader asing longnadisad o experimentsl inéthiadobages to examine the eavial fooatansd m berseoen these
vatisbios. This wig pronide stroagse enspingal cvidence to vupport the pETatony o podicy and inten ention.

FUTURE POTENTIAL AREAS FOR FUTURE RESEARCH

The smpiemennason of inervengon studies focused on evatuatiog the dfectivere s of 6
programenes. and interventions in improving financul knowtedge and akilh, 20 w2 o s
IEPATERT intentions, coudd provide saluable inxights for policymakers and practiviee ees. | ¢

are valuable for assewsang the bang-term tmpacyof financlal lizceacy wrerventinns (n soan 15755
s fnancial wrll bring xmong SHOG marbon. The smudies could potentally ympr

(T DT |

LN

F L unders bz
the bangecem effects of financial cducarion poyammes, A compuaratne studv con e con bucred 0 sl .
foan mparmnea imtenpons and financil literacy levels smong SHG) memisers and esor simd g rous, sich x
mecsofinance bosrowern or indoiduals fog assocated with SHGs. T study can by vicrr SpNCHic Hastn
that influenee foan TCRANTEnt intentions Wil the contint of $HGs. Qualtative research methods, such o
BIeriews or fooss groups, an provide vahnble msichis ine the CAPSTEROCY, persrwenivis, ind chalicnies
Excrad by membens of 81U when It comes w Jozn repaiment The weorporati f pual iz dina
soudy hat the Qapacity to improve and supplemiat the quanstatees finding. By rcousnising ol 3aidys
lmusmons, &y well as myestnong poteatial avenues for funme rescarch, we e duner enhang
wndenanding of finaneral litesaey and loan repagment intensions among Seli-Heip Grop SHG. members, 14
addioa, this will allow for the creaton of more effective approaches fucused on enborer: ¥ thet anerill
financal weifire,
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BEHAVIORAL FINANCE: UNRAVELING THE PSYCHOLOGY OF INVESTING

tanish Kukreja Research Scholar Management Sha Vaishnav Vidyapeeth Vishwavidyatya Indore
Ujiain Road, Indore - 453111
Abstract
Behavioral finance 15 a multidisciplinary tield that has pained significant prominence in recent years
due 10 its deep nsights into the psychology of investing. This review research paper provides anan
depth exploration of the key concepty, theories, and empirical findings within the realm of behay wral
finance. It examines the ways m which human psychology and emotrons influence investment
decision-making. often deviating trom traditional rational economic models,
The paper delves into various cognitive binses and heuristics that affect investors, such as
overconfidence, loss aversion, and herding behavior. B also investigates the impact of emotions bke
fear and groed on financial choices and market outcomes, Additionally, the role of framing effects
and prospect theory in shaping investment decistons is discussed.
Furthermore. this review highlights the practical implications of behavioral finance for investon.
financial advisors, and policymukers. [t emphasizes the importance of understanding and mitigating
i r. nmuwa:eq biases to enhance investment performance and risk management. Moreover, the paper
discusses the potential for behavioral interventions and nudges to improve financial decision-making -
Through a comprehensive analysis of the existing literature, this review rescarch paper aims 10
contribute to a beyter understanding of the psychology of investing in the context of behavioral
finance. It underscores the relevance of behavioral insights in explaining market anomaliex, assct
pricing, and the development of investment strategies, Ullimatcly, the paper advosates for the
integration of behavioral finance principles into the broader financial landseape to promote more
informed and rational investment practices. :

Introduction Vi nee ”

The ficld of finance has long been dominated by traditional theonies that assume investon are
rational beings, making decisions solely based on objective information and maximizing their unlity.
However, in the real world. human behavior eften deviates from the rational expectations of classical
finance. This divergence has given rise fo 3 fascinating and rapidly evolving subfield known as
behavieral finance. In this review research paper, we defve into the captivating world of behaviorai
finance, where the conventional wisdom of rationality is challenged, and the intricate interplay
between psychology and investing is explored.

J  Behaviorl finance secks to understond how human emotions, cognitive biwses, and psyshologial
{sctors influence investment decisions. Unlike traditional finanse, which relies on the efficient
market hypothesis and rational cxpectations, behavioral finance recognizes that investors are .
susceptible 10 & range of behavioral biases and heuristics that can lead to suboptimal choices. From
overconfidence and loss aversion to herd belavior and the disposition eflect, these psychological
quirks can significantly impact financial markets and inyesiment outeomes.

The inception of behavioral finance can be traced back to the groundbreaking work of pioneers e
Daniel Kehneman snd Amos Tversky, who. introduced the prospect theory and the concept of
bounded rationality, Their rescarch challenged the rational investor mode! and provided msights o
the cognitive shorteuts individuals use when making financial decisions. Since then, the field has
expanded, incorporating insights from psychology, newrosclence, and cvonomivs 10 date a
comprehensive framework for understanding investor behavior,
: _ r aims to provide a comprehensive overview of the koy vencepts, theoties, and
whthin the realm of behavioral finance. We welle: plarche Dby nd
o investment choiscs, examine how these Bl nijyg .
implications for nsset pricing, portfoliv nidnaget
wilf highlight the practical jmplications of bhavi
pipfessionals, and policymakers. _.._N,W
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© A3 We navigate the intricate landscape of behavioral finance, it becomes evident that understanding
the piyvchology of investing is essential for making informed financial decisions and improving
market efficiendy, By shedding Tight on the hidden forees that drive tinancial markets, this review
peper aims 1o contnbute o a deeper appreciation of the complexities involved n mvestment
decivionamaking. Ultimately, it is our hope that readers will gain valusble insights info the
fascinating world of behavieral finance and its significance in today's dynamic and evolving
finanvial landscape,

Background v
The world of finance has long been dominated by the efficicat market liypothesis, a theory that posits
that financial markets always fully and accurately reflect all available information, rendering any
stempis at beating the market through active investing futile. However, the efficient market
hypothests has faced substantisl challenges over the years as researchers and practitioners obscrved
persistent anomslies and itregulanties n financial markets that could not be easily cxplained by
wsditional financial theories. These anomalies led o the development of behavioral finance, a ficld
that secks to understand how psychological factors and irrational behavior impact financial decision-
J making and market dynamcs.
The roots of behavioral finance can be trmeed back 1o the seminal work of Danicl Kahaeman and
Ames Tvenky in the 1970s and 19805 Their groundbreaking rescarch challenged the traditional
economic assunsption that individuals ahways make rational decisions to maximize utility. Instead,
Kahneman and Tversky introduced the soncept of cognitive biases, highlighting that investors often
deviate from rationality and make systematic crrors in their iavestment choices.
Behavioral finance recognizes tht investors &r¢ not always motivated solcly by wility maximization
and that emotions, cogaitive biases, apd heuristics significantly influence investment decisions.
Some of the most well-known cognitive biases inchade overconfidence, foss aversion, and anchening
which can lead 1o saboptimal investment strstegies and market ineficiencies.
Over the past fow decades, behavioral finance Bus gained ingreasing prominence in both academic
and practical finance ¢ircles. Ressurehiors have tonducted numicrous studies to idenuily, classify, and
analyze various behavioral bisses and their effccts on assel pricing. rading volumes, and market

volatility. Morcover, practitioners in

industry have recognized the importance of

undenstanding investor psychology to devele

fisaacial

p morc efléctive

investment strategies, mansge risk, and

creste investment products that align with investon'behavioral tendencies.

This researsh paper aims (0 provide n'co nprehensive review of the behavioral finanee hicrature.

 with a focus on urraveling the intricate interphay between psychology and investing, [t will delwe
nto the various behavioral biases. heuristics, snd emotional factors that influence investons, shedding
fight on how these factors can lead 10 market anomalies and deviations from traditional financisl
models. The paper will also explore the practical implications of behavioral finance for lnveston.
portfolio nunagers, and policymakers, emphasizing the need for a more holistic and nusnced
understanding of financial decision-making.
In on ez where markets are increasingly driven by algorithmic wrading. quantitative models. and
technological advancements, undenstanding the psychology of investing remuins as relevant as ever.
Behavicral fingace offers valuable insights into the human side of financial markets, challenging the
assumplions of classical finance and providing 3 richer framework for comprehending investor
behavior, This research paper contributes to the ongoing dialogue in the licld of finance by
consolidating and synthesizing the key findings and debates in the realm of behavieral fsance,
ultimately of fering a deeper understanding of the psychology that underlies investiment decusions

¢ Isigicreasingly critical area of study within the realm of finpinee, |
chodogivu] fuctors that influence investment decisions. The resear
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“Behavioral Finance: Unraveling the Psychology of Investing” holds significant importance i this
tield, and here are severl key ju oms for reviewing this paper:

1. Relevante to Contemporary Financial Markets: In today's fast-paced and dynamic

markets, understanding investor behavior is crucial. Behavioral finance provides in-

why investors make certain decisions and how these decisions impact market dyna
review of this rescarch paper will help professionals, academics, and investors stay updated on
the latest developments in this ever-evolving ficld,

Practical Applications: The paper likely discusses various behavioral biases and their

implications for investment stategics, Understanding these biases can help investors make

betterinformed decisions and miitigate risks associated with irrational behavior. By revicwing
this paper, ane can gain insights into practical applications that ean enhance investment practices

Contnbution to Academic Knowledge: Academic rescarch is the foundation of progress in any

field. A review of this paper helps vatidate its fincings and methodologies, contributing to the

collective knowledge base in the field of behavioral finance, Researchers can build upon these
findings to explore new avenues and expand the boundaries of this discipline.

4. Impact on Investment Strategics: Behavioral finance has & direct impact on investment stritegics
The paper may explore how cognitive biases affect ssset pricing, portfolio management, and
trading desisions. Reviewing this reearch can assist asset managers, financial advisors, and 2
individual investors in making more informed investment choices.

5. Risk Management: Behavioral finance is closely linked 1o risk management, Understanding the
psychological factors that drive market volatility and investor behavior is vilal for deuignmg
cilective sk management strategies. A thorough review of this papsr ¢an help risk monagens
identify poteatial pitfalls and develop strategics to mitigate them,

6. Investor Education: Investors, bath professional and etail, can benefit greatly from insights
offered by behavioral finance. A review of this paper can serve as a resource for educating
investors about the psyshological aspects of ivesting, empowsring them to make more rational
decistons and avoid common pitfalls.

7. Interdisciplinary Nature: Behaviorul finance intersects with psychologs. economics, and finance,
making it a multidisciplinary field. This paper may draw from various disciplines 1o analyze
investor behavior. A review can highlight the cross-disciplinary contributions and promote
collaboration among experis in these areas,

8. Policy Implications: Governments and regulatory bodics arc increasingly recogmang the
importance of behavioral finance in shaping financial policy. A review of this Paper may discuss
the policy implications of its findings, influencing the development of regulations that consider
the psychological aspects of financial markets.

9. Market Efficiency: Behavioral finance.challenges the traditional notion of market effigieney by
highlighting instances of market anomalics driven by psychological bisses. A review of this
paper can shed light on the debates surrounding market cfficiency and provide cmpirical
svidence on how and when markets deviale from rationality, !

10. Investment Decision-Making in Uneertain Times: The global financial landseape ix often mahed

e

Lok

by uncertainly and volatility. lavestors grapple with devision-making 1 such challenging
s conditions. This rescarch paper may explore how psychological factors impact deciaon-making
5 during turbulent times, offering valuable insights for nay igating market erises

\_.\m i1 Long-Tean Investment Strategics: For investors with a long-term penpective, understanding
EEVvh" maace is essential. This paper might discuss the impact of cognitive biases on long-

..”m nubsieE pategics, helping investors plan for retirement, education, or other insscisl

& HirTbelisanderstanding of their own behavior,

% 1 MifTerent Asset Classes: Different asset classes (e, stocks, bonds, real

i Typng degroes of behavioral bias influence. This paper 1y delvintehomem o on

different assel classes, viding investors in tailoring _wm.a._ S s
ARSI their chosen investments. B
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13 Ethical and Sowial Implications: Bebavioral finance can also touch upon ethical and social
dimensions of investing. A review of this paper may explore how investors' ethical values and
social nooms influerce their investment dectsions, contributing to discussions on sustainable and
responsible investing.

Objective of Study
1. “To critically assess the key concepts and theories presented in the research paper on behavioral
finance. with a focus on understanding how psychological factors influgnce investment
devisions "
*To amalyze the empirical evidence provided i the paper, investigating the real-world
implications of behavioral finance theories on investor behavior, market anomalies, and financial
outcomes.”
3. "To wenuly the limitations aad gaps in the existing research, pinpointing arcas where further
investigation is needed to deepen our understanding of behavioral finance phenomena.”
4. "To evaluate the practical applications of behavioral finance insights in the context of investment
management and financial advisory services, exploring how these (indings can be leveraged o
¥ enhance decision-making and portfolio performance.”
S, “To synthesize and summarize the key takeaways from the rescarch paper. offering valuable
insights and recommendations for both academic researchers and financial practitioners in the
field ot behavioral finance.”

b

Literature Review
The ficdd of behavioral finance has gained substantial attention in recent years as rescarchers and
practitioncrs scek 10 better understand the intricate interplay between human psychology and
investment decision-making. This litcrature teview explores the foundational concepts and key
findings in the realm of behavioral finance, shedding light on the psycholagical factors thit influence
investors' behayvior and decision-making processes.
Foundations of Behavioral Finance
Behavioral finance emerged a5 a response to the traditional finance paradigm thal asswmes IVesiorns
are ratipnal beings who make decisions based on all available information. One of the scminal works
in this ficld is Daniel Kahnentan and Amos Tversky's (1979) prospect theory, which posits that
individuals do not make decisions solely based on the expected value of culcomes but rather on the
perceived gains and lusses relative 10 a reference point, Prospect theory introduced the concept of
1 loss aversion, where people tend to weigh losses more heavily than cquiv alent gains. This
psychologicsl bias has profound implications for investment decisions, as it oftea lcads to suboptimal
chosees. such as holding onto losing investments 1o fong of selling winning positions too seon
Heuristics and Biases in {nvestment Decision-Making
Research in bebavioral finance has identified a plethora of cognitive biases and heuristics that tmpact
investment decisions. For instance, overconfidence biss, discussed by Odean (1998), highlights
investory’ tendency 1o overestimate their knowledge and sbilitics, leading to cacessive trading and
poot portfolio performance. The disposition effect, studied by Shefrin and Statman {1983), suggests
that individials are more inclined (o sell winning investments than fosing ones, o phenomenon thit
comtradicts rutional decision-making.
Loss aversion, a5 mentioned earfier, also plays a pivotal role in investmeat choices. A sdy by
Barber and Odean (2000) found that individual investors tend o engage in excessive trading m wn
altempt 10 avoid realizing Josses, leading to higher transaction costs and suboptimal returms.
Additionally, the herding behavior documented by Devenow and Welch (1996) shows that inxeston
often follow the crowd radher tan making independent decisions, contributing to market bubbles and
erashed. - ousmTe

91|Page

Management & Research

Management & Research Affillated to - DAVM(Indore) & Approved by = AICTE(Mew Delhl)

¢ |

(3 scanned with OKEN Scanner



M7 Q -gw Indore Institute of

Management & Research Alfillated to - DAVV(Indore) & Appraved by

Indore Institute of gﬂsm@m:‘—m:ﬁ m. —ﬂmmmm—.ﬂ_ﬂ

« AICTE(New Delhi)

181 JOURNAL OF THE ASIATIC SOCIETY OF MUMUAL ISSN: 0972.0766, Vol NCVI, No 31, 3011
‘Emaotional InMluences on Investment Behavior
Emotions are central to understanding behavioral finance, Fear and greed, in particular. can drive
ivestors o make imational decisions. Research by Hirshleifer and Shumway (2003) highlip
i role of ivestor sentiment in predicting stock market retumns, dewonstrating thar exfreme emotions
: can lead to mispricing of asscle
The tield also explores the impact of emotions such is regret and pride on investment decisions
Thaler and Johnson (1990) introduced the concept of mental accounting, which shows how investars
segregate thar portfolios into different mental ascounts and make decisions based on the ¢motional
satisfaction of closing these accounts. For instance, investors might hold onto losing imvestments 1o
avoud __m.. regred associated wath realizing o loss, even if it is the rational choice from a portialio
perspective. :
Behavioral Biases and Investment Outcomes
Numerous studies have examined the consequences of behavioral bisses on investment outeomes
For ,ﬂuaaw_? Barberis and Huang (2001) investigale how investor sentiment affects asset prices,
finding ovidemse of ovenvalustion during periods of ligh sentiment and  subscguent
underpesformance. Baker and Wurgler (2006) show that investor sentiment ¢an explain the issuance
§ and pricing of stocks, suggesting that market anomalies arise due 1o the influcnce of investor
=¥ psychology.
Behavioral Biases and Investment Strategics
Tn addition to uncovering biascs that affeet investment decisions, rescarchers in behavioral linance
have explored various investmem sirategies that take advantage of these biases, Fer instance. the
value premium, as documented by Fama and French (1992), suggests that investors tend (o osen slue
growth stocks and undervalue value stocks, leading lo an opportunity for investors to exploit this
mispricing. This anomaly is rooled in the behavioral bins known as the disposition effect. as
investons may prefer 1o hold onto famitiar growth stocks rather than value stocks, which may imvolse
perectved higher risks.
Moreover, the momentum effect, as highlighted by Jegadeesh and Titman (1993), shows that stecks
that have recently performed well tend to continue 10 outperform in the short teom, while
underperforming stocks persist in their poor performance, This phenomenon can be anrbuted to the
herding behavior and overreaction of investors, Investors often chase past winners and avoid past
tosers. creating opportunilies for contrarian strategies based on behavieral biases,
Behavioral Finance and Asset Pricing Models
Behavioral finance has also challenged the traditional asset pricing medels, such as the Capial Asset
Pricing Model {CAPM) and the Efficient Market Hypothesis (EMH). Rescarchers like Shleifer and
Vishay (1997} argue that the market's inability to fully incorperate behavioral biases and anomalies
7 imples that stock prices can deviate from their intrinsic values, which contradicts the assumpticns of
the EMIHL.
Fama and French (1993) introduced the three-foctor moedel, which includes factors hike size and
valus, to oxplain retums beyand what the CAPM can account for, This moadel acknowledyes the
influence of behavioral biases on assel prices by incorporating fuctors that reflect some of these
biases, Additionally, newer models like the behavioral asset pricing model (BAPM) have been
proposed to explicitly incorporate behavioral fictors into asset pricing, acknowledging that imvestor
psyshology plays a significamt role in detennining asset prices,
Betiavioral Finance in the Real World
Behavioal finance research has practical implications for both individual investons and mstitizions,
Financial advisors and portfolio managers can benefit from understanling the buises and emotional
factors that gffect their clients” decision-making. By incorporuting behuviorul insights i ther
i xan help clients make more rational and disciplined investment devisions,
g-term financial outcomes.
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 jaform tading stategies and nsk management practices. Additionally, the incomporation of
. behavional considerations into the design of financial products and services can lead o more
~investorfriendly offerings,
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Material and Methodolopy
_ Rescarch Design: The rescarch design for this review paper on behavioral finance involves a
compreliensive examination of existng litetature, studics, and academic papers related to the
puchology of investing. This review adopts a systematic and structured spproach to analyze and
symthesize the available information inorder to provide a comprehensive overview of the subject
Data Callection Methods: Data for this review paper are obiained exclusively through a thorough
review of existing academic literature and research articles. The following methods are employed:
L. Literature Scarch: A systematic literature search was conducted using reputable academic
datahases such as PubMed, Google Scholar, JSTOR, and various financial resesech databases.
The scarch keywonds and phrases included "bebavioral finance.” “psychology of investing.”
"investor behavior,” and related terms,
2 loclusion and Exclusion Cntenia: a. Inclusion Criteria:
+  Studies and articles published in peerereviewed joumnals.
»  Lucrature focusing on behavioml aspects of finance, investor psycholegy. and decision-making
n financual markets,
+  Research conducted within the last two decades to ensure relevance and currency.
~ b. Exelusion Cntenia:
+  Non-peer-reviewed saurces, including books, magazines, and websites.
o Stdizs not dircctly related 1o behavioral finance of investor psychology.
< -« Oudated research {published before the year 2000) to maintain up-to-date information.
- Exhical Consideration: In conducting this review, ethical constderations have been taken into
i account:
L. Citation and Astribation: Proper citation and awnbution are givea to all sources used in thas
review paper. in sccordance with academic and ethicel standards, to aveid plagianiun
2. Objective Analysis: The review maiptains an objective and impantial approach to presenting and
discussing the findings from various sources, ensuring a far representation of the exusung
literature. . : S ST .
3. Confidentiality: No personal. data or scasitive. information of individuals or orgasizations is
included in this review to protect privacy and confidentiality.
Ethical Guidelines: The review adheres 1o ethical guidelmes set forth by relevant institutions and
organizations, ensucing that the research conducted complics with ethical standards m acadennc
rescarch.

s

w

Results and Discussion

1. Critical Assessment of Key Concepts and Theories

The research paper on behavioral finance presents a comprehensive exploration of the key concepis

and theorics underpinning this ficld. It delves into the intricate relationship between psychology and

investment decision-making. The critical assessment of these concepts teveals several imponam

insights, : _

Firstly, the paper highlights the role of cognitive biases in shaping invester behavior, Cognitive

biases, such us overconfidence and loss aversion, have 3 significant impact on investment choices.

The paper's analysis underscores the need for investors and finaeial professienals 1o recognize and

mitigate these biases W make more rational decisions.

Furthermore. the paper discusses prospect theory. which demunstrates how indisiduals wegh

potentigl gatas and losses differently. This theory sheds light on why investors may exhibit nisk-

g GelldvipeDben faced with potential losses and nsk-averse behavior in the face of powenttal
iy these dynamics is crucial for crafling cffective .._:_n&__ﬁ?l__&nm“...v
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- 2 Analysis of Empirieal Evldence and Real-Worlyd Lmplications
 The empincal evidence presented the paper provides vatuable insights into the wld
implications of behavio & Itdemonstrates that behavioral biases can lead to market
anomalies and deviations from the eflicient market hypothesis. For example, the disposition effeet,
wheremn investors are more likely to sell winning investments und hold onto losing onss, contributes
to market inctliciencies,
Maoreover, the research paper adﬂ_znaw the m_q_?,—nu of investor sentiment oa market prices. It shows
! that excessive optimism or pessimism can lead to price bubbles or crashes, respectively, which have
far-reaching consequences for financial markets and cconomics.
The analysis of empirical evidence underscotes the importance of recognizing and accounting for
behavioral factors in imvestment strategies and market analyws,
3. ldentification of Limitations and Rescarch Gaps
While the rescarch paper provides a valuable foundation for understanding behavioral finance. it akso
highlights cenamn himitations and gaps in the existing rescarch. One hmitation is the challenge of
quantifying and predicting investor behavior accurately. Behavioral finance often relics on
retrospective dasa, which may not fully capture the complex ity of human decision-making.
Another £ap is the need for more research on the interplay between individual and group behavior in
@ rinancial markets, Understanding how social dynamics influence investment decisions and market
outeomes remains an area ripe for further investigation.
Additionally, the paper identifics the need lor more extensive cross-cultural studics to examtize how
behavioral biases and preferences may vary across different socictics and regions,
4. Evaluation of Practical Applications
The practical applications of behavioral finance insights in investment management and financial
advisory services are substantial. The rescarch paper suggests that financial professionals can design
3 investment products and services that account for the psychological tendencics of investors. For
example, the use of robo-advisors and algorithmic trading can help mitigate cognitive biases and
improve decision-making.
Furthermore, the paper emphasizes the importance of investor education and communication.
Financial advisors can better serve their clients by educating them about common behavioral bisses
and helping them develop strategics (o overcome them,
S. Synthesis of Key Takcaways and Recommendations
In summary. the rescarch paper on behavioral finance offers several key tikcawars and
recommendations for both academic researchers and financial practitioners.
G- Recognition of Behavioral Factors: Investors and finuncial professionals should recopmize thye
significant impact of psychelogical factors on investmem decisions and market behay {or.
+  Risk Management: Strategics to mitigate cognitive biases and manage nisk should be integrated
inte inyestment approaches, ’ ;
* Interdisciplinary = Collaboration: Behavioral finance benefits  from  interdisciplinary
" collaboration between  psychologists, cconomists, and finance experts lo decpen our
understanding of investor behavior.
« Continuous Research: Ongoing research is essential 1o uncover new behavioral finance
phenomena and refine existing theories.
+ Investor Education: Financial practitioners should priotitiee educating investurs  about
behavioral biases and provide tools to help them make more informed decisions.
6. Implications for Portfolio Management
Behavioral finance has profound implications for portfolio mansgement. The research papet
underscores the importance of constructing portfolios that account for the psychelogical biases of

\incliides diversifying investments o mitigate the impact of overconfidence and
ionidlly driven trading decisions, Pontfolio managers can benefit from incorporating

ights “Eﬁ&r._.___.,naﬁ allocation and risk management strategees, PIEMAEITNEWbIE By
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Investor Behavior In Extreme Market Conditions
The paper also delves into how investor behavior manifests dunng extreme market conditions, such
as financial crises or speculanve bubbles. It reveals that behavioral biases often become more
peonounded in these situations, leading to heightened market volatility. Recognizing these patterns
can help regulators and policymakers take preventive measures o stabilize financial markets during
periods of heightened irrationaliy,
8. Fthical Considerations in Behavioral Finange
Ethical concemns arise when constdering the implications of behavioral inance. The research papet
points out that some financial products and practices may exploit investors' behavioral biases. It ealls
for increased scrutiny of the cthical dimensions of financial decision-making and suggests that
regulatoss and industry stakeholders should develop guidelines and regulations 1o protect investors
from uncthical practices.
9. Behavioral Finance and Long-Term Investing )
The research paper highlights the importance of lengetenn investing in the context of behavioral
finance. It supgests that investors who can evercome short-tenn emotional reactions and adhere 1o a
disciplined, long-term strategy may achieve better linancial outcomes, Financial advisors sheuld
~ emphasize the benefits of paticnce and discipline, encouraging ¢licnts 10 focus on their long-term
&  financial gouls,
* 10. Behavioral Finance In Persenal Fipance Management
In addition to its relevance in investment management, bebavioral finance plays a erucial role in
personal finance management. The research paper suggests that individuals can apply behavioral
finance principles to their personal financial decisions, such as budgetng, saving. and retirement
planning. By understanding their own behavioral biases, individuals can make mose mfonmed
5 chotees and improve their financial well-being,
» 13. Future Directions in Behavioral Finance Research
Locking forward, the paper highlights several avenues for future research in behavioral finance.

. These include:

"+ Neurofinance: Exploring the neurological basis of financisl devision-making to gam deeper

¢ insights into the cognitive processes that underlie behavipral biases.

'+ Machine Learning and Big Data: Leveraging advanced data analytics and machine learning
techniques 1o analyze large datasets of iovestor behavior and market trends, allowing for more
precise predictions and risk management.

« Behavioral Economics In Public Policy: Examining how insights from behavioral finance can

© inform public policy, particularly in arcas such as retirement savings. consumer protection, and

financial literacy programs, - -

+ Cross-Generational Studies: Investigating how behavioral biases evolhve across different
generations and how societal changes influence financial decision-making.

« Behavioral Finance In ESG Investing: Asscssing the impact of environmental, sovial, and
governunce (ESG) factors on investor behavior and how these considerations affect investiment
choices.

(3 scanned with OKEN Scanner

Conclusion g .
In conclusion. the research paper on "Behavioral Finance: Unraveling the Paychology af Investing”™
has shed light on the crucial intersection of psychology and finance. Through an extensive revigw of
the literature, this paper has delved into the myriad ways in which human behanvior influences
investment decisions and, consequently, financial markets.
e paper has highlighted the significance of behaviorul biases. such as overcoatideney, loss
. \.m,meh.v /and  Jiggding behavior, in shaping investors' choices, It has also emphasizal the wle of
“Im heuristics, and prospect theory in elucidating the often irrational decisions made
Crealm. Furthermore, the research paper has illustrated how behavioral finanee has
mé pnd how it complements traditional financial theories. ,
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s synthesis of knowledge

g. Investors, financial professionals, and policymakers must acknowledge and address 1
to make more informed and rat

23

A
b onal investment decisions, By understanding the psychology
*Behind investment choices, we can hope 10 mitigate market incflicicacics, reduce risks, and
- uliimately improve fnancial outeomes for individuals and socicty os a whole,

In summary, behavioral finance is a dynamic field that contimues 1o offer valuable insights mto the
complex world of iavesting. This research paper has provided o comprehensive overview of the
subject, paving the way tor funther exploration and application of behavioral msights m the realm of
finance. As we move forwand, 3 deeper undenstanding of human behavior and its impact on financial

markets will undoubtedly be essential for creating a more stable, cfficient, and equitable financial
landscape.
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Abstract
This review research paper examines the pivotal role of fisarcial literacy in shaping behaviosal finance
paerms among nullennials, In an era characterized by complex financal landscapes and increasing
ceenomie uacetiaisty, undentanding how financial literacy influences the financial decision-making
Bhavienn of this generation is crucial for policymakers, educators, and fimancial instiutions. A
comprehensive review of existing fiterature on financial lilerscy and behavioral finance smong millennials
1s conducied, eroompassieg studies from diverse geographical regions and demographic backgrounds.
The synthesis of findings ﬂg&ﬁ 2 nuanced understending of the relationship between financial fiterscy
and behavioral finance panterns in this demographic. The review identifics a multifsccted relationship
between fimancial literscy and millennial behavior in financial markets. It uncovers evidence that varying
levels of finzzcial literacy impast nsk perceplion, investment choives, and savings habus among
millenrials. Morcover, it highlights the role of financial cducation programs, digital technologies, and
social influcnces in shaping financial behaviors, This research contrabutes 16 the existing body of
knowledge by synthesizing and analyzing a wide range of studics, thereby ollering o Es.ﬁ:..wﬂ_E,_n
. orverview of the role of financial litersey in shaping the hehavioral finance patiees of millesnialkk. The
paper also explores the evolving landscape of digital financial services and their impast on the financial
behavior of this generation.

Keywords: Financial literacy, behavioral finance, millennials, cognitive biases, financial devision-
makiog, risk perception, investment cholees, savings babits, financial education, digita! finance.

Iutrodaction

In an ¢ra marked by cconomic yolatility and :%_233_& financial shoices, the significance of financial

literacy cannot be overstated. Millennials, the generation bom between the early 19805 and the mid- 19905,

_.u...._.. came of 3¢ In a rapidly evolving financial landscape, charaiterized by intricate investment opticas,
g student loan debt, and o n_uE revolution that has wansformed how they manage their

>u this demographic group continues 1o navigate the complex world of personal finance,

: _n the y between financial literacy and behavioral finance patiems becomes

xunﬂ—u Sanskait Vidyapectha
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INTRODUCTION TO THE FIRM

which provides an
organic place for youth and working elass to have a cup of tea i 4 well-established beverage “
house between the busy lifestyle of the modem world. Noticing the rend of café-colture in
India. MR. ANUBHAV DUBEY and MR ANAND NAYAK ji stared this chain of
quiniesseetial cafes which were later accompanied by MR, RAHUL GOTIN at the positron of
Managing Disector, from their first eafé in BHAWERKUNA, INDORE 1a spread aeross the
lobe namely Spudi Arabia, Nepal, Kenya, Austradia, United Ringdom and with the mate of
openig 3 new outlet in every three mosths. Their joumey with theie kafhad sarted in 2016,
with the aim of n.ﬂa_wu; mmique place in the market-space targeting mainly youngsters but
also classic éwnﬁ.gwamigwﬁﬁf asawhole f0/its outlets for their alterhours,
Chai Sutta Bar fotuses on'delivering not just the quality bevernges but also trying to secure the
best ever ex ence that ever came their way. Its is 3 roof peoviding o couple of services and
oddons which goes along CHAI like snacks, pasta, maggic, and other beverages like COLD
COFFEE. COLD DRINKS and such. Creating an eavironment which provides a comfortahle
environment with a kulled having a 1ouch of home made tea As of ROW it is one of the fastest
growing cafd in India which is currcaily standing at 450+ outlers in 195+ cities. Along with
their aims, comes a tagline comes to the fime light which is “cuddle with kullad” as such they
arc aiming m&_.umﬂ muav\ei_nﬂ over the globe providing the same consistent taste while ..
maintainiag quality standards.
OBJECTIVES OF PROJECT
+ Finding market place and market"s need: :
To survive in this throat-cutting competition, they have 1o clearly defing their target market
in which they have invested extensively in understanding their customer accurately. The
input namely feedback is acquired from sources hike surveys,
stalistical results make up a great source for such nformation
*  Understanding Taste and Preferences:
Referring to the prior sources of feedback, Chai sunta bar creates a dynamic menu which
%Eﬁbﬂh and innovation in flavours 10 a perfect balance. performed several taue

“\\F&A/ <1 ;_Br, customer review, and consumer demand into cquation for creating a fine meny,
(e |
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Diamond Dilemma: Overcoming the Diamond Dilemma in Market
(A case study on De Beers Diamond Group)
*Arham Ali Rizvi; **Riya Dixit; ***Dr. Shijji Shukla

BACKGROUND

De Beers is a renowned and historically significant diamond mining and trading company. Founded
in 1388 by Cecil Rhodes and cstablished in South Africa. it quickly became the leading foree in the
global diamond industry. De Beers plaved a central role in shaping the diamend market and
popularizing diamosids as a symbol of luxury and everlasting love. One of the company’s most
influsntial marketing campaigns was the introduction of the slogan "A Diamond Is Forever” in 1947,
which significantly boosted diamond engagement ring sales and solidified the enduring assaciation
between diamonds and romantic commitment. Over the years, De Beers faced ranous challenges,
including issucs related to diamond sourcing, conflicts, and human nghts concems associated with )
"blood diarconds.” These challenges led 10 increased scrutiny and calls for ethical and sustanable
practices within the diamond industry. De Beers underwent significant changss as the diamond
market evolved, including restructuring and  divemsification of its business. Despite Fscing
compctition and market shifts, De Beers remains a promisent player in the global diamond trade and
continues to influcnse the industry’s dynamics,

GROWTH OF THE FIRM

De Beers® growth as a firm has been remarkable throughout its history. Founded i 1888, the
company quickly established a dominant position in the diamond industry, controlling a sigmiicant
share of global dismond production and trade. Its innovative marketing campaigns, such as “A
Diamond Is Forever,” played o pivotal role in sheping consumer pereeptions and boosting diamond
demand. However, De Beers also faced challenges, including controversies surrounding “blood
diamonds™ and calls for ethical sourcing. Despite these hurdles, the company adapied. embracing
sustzinable practices and diversifying its operations. Today, De Beers remains a key player in the
diamond market, continuously evolving to navigate market dynamics and mainitain its posilion as one
of the world's leading diamond mining and trading companies.

MARKETING STRATEGY: v

I. Diamond Monopoly: De Boers created a sieategic dinmond monepoly by controlling a
significant portion of the world's diamond supply, allowing them 10 influcnce prices and
stabilize the market.

2 "A Diamond Is Forever” Campaign: De Beens launched the iconic slogan in 1947,
cmphasizing the cmotional and timeless value of diamonds, making them synonymous with
cternal love and commitment,

3. Product Scarcity and Exclusivity: De Beers carcfully managed deamond supply o maintain
en image of scarcity and exclusivity, creating a sense of urgeney and desine among
CONSUMCTS.

4. Control over Distribution Channels: The company controlled the distribution chain, easuring
slrict control over the flow of diamonds 1o the market, maintaining price stability and brand
reputation,
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Abstract i
As tourism sector is popularizing day by day and alse the interest of common public i this ficld
increasing, therefore It Is necessary to know each and every prospect associated with this sector.
Without proper management the growth of this sector is not pessible, hence it is very much
important to properly manage this sector. Mapagement of tourism is not possible without
significant contribution of stakeholders. In order to properly understand tourism of Modhva
Pradesh it is very Important to know and have knowledge abowt role played by stakehaolders tor
managing the same. Hence researcher In view of this carried out this research, to find out the
comribution and role played by stakcholders for managing tourism activity in Madhya Pradesh. In
this researeh services provided by stakeholders has heen given due consideration and accordingly
necessary steps is being suggested.

Keywards: Contribution, Management, Services, Stakeholders, Tourism.

INTRODUCTION
@ Tourism

Tourism means travel for leisure, recreational, family ar business purposes, mostly of & ntd
duration. Tourism is mostly assoclated with out-bound travel, but may also include travelwo another
location within the same country.

Tourists are the people “traveling to and staying in places other than their domestic environment
for not more than one consecutive year for business, leisure, and other purposes”,

-
So®

Tourism now has become a popular lefsure activity. Tourism can be international or domestic, and
international tourism has both inflowing and out-flowing Impact on a country’s balange of
payments. Today, tourism is a major Income generating source for many countries, and affects the
economy of both the home and host countries.

._.3;«3 brings in huge amounts of money into a local cconomy in the form af payment tor v__a..?
%ﬂ%mﬂ&n by tourists, with a contribution of 30% of the world's trade of servicessiml ¢4

sy~ JSEN
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TABSTRACT

This paper examises the spathal Integration of major y1a ple commodity markets in India, We consider n he s,
rice, peard millet, and corn markets, This set represents the o meat bhighly regulated Craps, wheal and ris,
aad two thal are regolated to g lesser degree, pearl miliet and sori. Qur data come from ibe states of fHih o
Haryana, Uttar Pradesh, and West Beagal, states that produce 2 large share of India's cereal grains, Aces s
1o food reenalng an Important issus for Tudia as It Uerelopy, Because of s, the Indian govcrument reguta’cl
w the markets for staple foods Beaily, requiring alavost ol grain be marketed thevogh government licems.s

Y entity enzozed in the storage p
saple fesd crapa, These market interveationy dlscomrage private Investment In storage fapacity amgs

farmees and trageny who handle grain In the privale sector, whicl cauld Iiopact markey Integration a v
«fflcient price tranymission, However, we find the strongest evidenee for markeq integration in the r
markets, nhich iy one of the mgst regulated of the crops considered. Therefore, there soems to be w041

benefit from the povern ment’s market making activities that may compeniate for a lack of infrastracture 1
facilitate market integration,

INTRODUCTION

I2 fhis paper we examing the spatial integration of siaple food commadity markets i India, Food-prain ceops .
“bighly reputazed in Indis, with Tloor prces for farmers, poverament purchaies #nd subsidized sales 1o comspmy
Stale-specific regulstions on Storage and transport flrther limit internad £riin movement. In 2002 g 2003, Ind
trfocmmed its domestic prains policics. with 8 particular cye to Femoving Barriers 10 imeretate trade [n s Pt
ask whether Indian grsin mark et are integrated sfter the imposiion of these teforma

Nivue warly rough v,
evgrams. The Food Carporation of lndia (FC)} procwres staple food STOpy fom farowrs, often at higher 1t
rough government-rua Fair Py
Skopr. This intervention comprises a large share of the market for staple crops For xatiphe, the FCT puscha .
nearly tweety percent of the (oled wheat ctop in India, and in the stare of Punjab, the FCI purchases ncarly gight
percent of the crop (NMCEE 2009) A Iodians move from the COuntryIide i sibsistence 330yt 1o urban an
@ posagrivudiural jobs, the performance of the sgri marheting sysem is e nmpertant than ever

Tl goncreamwnt Promies W parchase aoy gin that ety the standard ol o Avesigy Quality a1 sis.
Maurm Suppurt Price (MSP), thus greating an effective Do 0 the prise of the grain. However, since tf
setually physically purchase the Eruin at & price fisgd Bwughow the yeus, the guvernment

Hod the private woter has no ingerdive b invest in sorage. I g the FC1 X
Beaitics 1o i g¢ liom molsty
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